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Course Learning Outcomes (CLO): 
At the end of the course, the students will be able to: 

1. Identify relevance of meta-analysis 
2. Analyze marketing programs in terms of marketing mix elements 
3. Design marketing research projects 

 
Syllabus                                               Teaching Hours  
Unit I: Analysing Marketing Programmes 

• Differentiating and Classifying Customers;  
• Analyzing Marketing Program Through Experimental Research 
• Examining Factors that Influence Customers Choice of Brands 
• Modelling Customer Buying Behaviour 

08 

Unit II: Brand Equity Research 
• Brand Tracking Research 
• Brand Equity Research 

03 

Unit III: Meta-Analysis and Cross Cultural Research 
• Meta-Analysis 
• International Marketing Research and Cross Cultural Research 
• Online Marketing Research 
• Emerging Marketing Research Frontiers. 

04 
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