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Course Code | MFT5GEXX21

Course Title | Managing Global Markets

Course Learning Outcomes (CLO):

At the end of the course, the students will be able to:
1. Explain key concepts related to global markets.
2. Analyze global business environment.
3. Develop global market strategies.

Syllabus Teaching Hours

Unit I: Global Markets Introduction 02
e Introduction to Global markets
e Globalization: Concepts & Its Implications

Unit 11: Global Business Environment 04
e Cultural Factors
e Political, Economic and Legal Factors
o Competitions
e Opportunities & Market Selection

Unit I11: Entry And Sourcing Strategies 03
e Entry Strategies
e Sourcing Strategies
e Strategic Partnership

Unit IV: Marketing Strategies 06
Product & Branding Strategies
Pricing Strategies

Distribution Strategies
Promotion Strategies
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