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Course Learning Outcomes (CLO):
At the end of the course, students will be able to:
o lllustrate the entrepreneurial ecosystem and support system.

e Explain the role of entrepreneurship in the development of a nation.
e Examine the relationship between innovation and entrepreneurship.

e Develop a business plan.

Syllabus Teaching Hours
Unit I: Introduction: 10
o Importance of entrepreneurship to economy, various terms and
definitions
e Concepts of entrepreneurship and innovation
e Myths and approaches to entrepreneurship
e The Entrepreneurial perspective
o Entrepreneurship in India and prospects
Unit 11: The perspective of Innovation in Entrepreneurship 10
e Importance of innovation
e The innovation process
e Cases of innovation
e Engineering an innovative product
o Initial idea conceptualization
e  Creativity & Business ldeas
e  Creativity: Concept & Features of creative people
Unit I11: Role of ecosystems, human resource, leadership and 10
marketing in entrepreneurship
e Human Resource Management for start-ups
o Entrepreneurial Leadership
e Environment for doing business
e \Women Entrepreneurship Development - challenges and opportunities
Unit IV: Entrepreneurial finance and government funding 10

e Financing a new venture
e Role of Government funding




Unit V: Start-ups in India 5
o Startup India and other government policies and programs
o Case studies of entrepreneurial successes

Unit VI: Business plan development 15

e Sources and Techniques of New Ideas
e Sample Business plan knowhow
e Development of B-Plan
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