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Sagar Bhat

Design for me is all about visual story telling and weaving
narratives. Choosing design was a conscious decision that
I took. Since childhood, I loved making up scenarios that
were close to reality or the outlandish form of it, and put
it into paper. The tool that is design thinking, helps me in
harnessing my thoughts by giving it a structure.

The spontaneous narratives I built in my childhood could

be seen as the starting pointin this journey of being in this
field. And the skills and experiences | have collected, could be
used to effectively visualise and become a robust storyteller
through the projects I do.

Experience

Ishan Khosla Design, Delhi
Intern, Duration- 4 months, 2020

Studio Ekasth, Jaipur
Intern, Duration- 2 months, 2020

Studio Eeksaurus, Mumbai
Intern, Duration- 6 weeks, 2019

andblack Studio, Ahmedabad
Intern, Duration- 4 weeks, 2018

Head of Graphics and Branding team

for REDO 2019 and 2020

REDO is Annual Design and Cultural Festival
of Department of Design

sabarmati Riverfront Festival,
Ahmedabad, 2018

Worked in a team to build an Installation
representing

Crafts of Ahmedabad and culture.

Jatan Sansthan, Rajsamand, 2018
Studied culture and working of system in
Pachammta, Rajasthan as part of Rural
Contextual Study.

Education

Communication Design, Final Year
Bachelor of Design,
Nirma University, Ahmedabad

HSC (Science Stream) GSEB, 2017
A.G High School, Ahnmedabad

Skills

lllustration, Storyboarding, Branding
Brand communication, Typography
and Layouting, Film making,
Research and documentation
Prototyping, Model making

and Material Handling.

Contact

. 9558150693

™M sagarkrishnadas@gmail.com
sagar _k_bhat

Bé behance.net/sagar_bhat

In linkedin.com/in/sagarkbhat


http://linkedin.com/in/sagarkbhat
http://behance.net/sagar_bhat
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Maasa BidiBor1 Nirma fle
Shortfilm [s]ele)'s University — Si

- Title Design Publication Re-branding
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About the Project

This project is a part of an animation design course,
where the title for the short-film was to be designed.
The brief was to keep the film's aesthetics and visual
language in mind, and come up with an interesting
design for the title. The Short-film talks about the chain
of events that occurs in the environment, disruption
caused in the ecosystems. Maasa is fish in Marathi
language, and the title was decided in context to the
overpopulated city Mumbai.
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Final Shots (Title + Opening Sequence)

NItps:/mwwwbehancenet/gallery/9921/729l/ T itle-Design



https://www.behance.net/gallery/99217291/Title-Design
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Context and Setting

The story is set in the background of India-Pakistan
partition of 1947. In the aftermath of political separation,
many people had to relocate and uproot their lives.
There were chaos and confusion regarding what

actually was Indian territory and what was the newly
formed Pakistan.

The situation got even worse for patients in the mental
institutions. Once the two countries had held talks
regarding the situation of mental patients, it was
decided that the Muslim patients would stay or

move to Pakistan whereas the Hindus and Sikhs will
move to India.



Concept Rationale

The |dea was to visualise the situation of partition
through abstraction. The cube represent the uprooted
citizens, the families, broken identity of people, deeply
rooted to their native place.

The stark red against monochromatic white serves the
purpose of bringing strong contrast and also works as a
frame, pulling focus onto the character that performs in
front of it.

The Idea was to have a visually interactive set, that asks
the viewers to imagine shapes and forms as particular
objects in the narrative, inspired from Improv method
of theatre.




Mockup models

Scale 1:50




Background Units and Backdrops

Multiple Forms were explored for Backdrop working
as Unit set, with scaffolding framework for support.




Scaled down model
1:25




CGI mod




Bidi Bori
Book

Publication
Design
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BIDI PACKAGING GRAPHICS




About the Project

Bidi Bori Packaging Graphics is a book on Visual
Narratives on Bidi (Indian Cigarettes) and Bori (Gunny
Bag) in context to Indian Graphics.

The book is divided into two parts, first part of the book
talks about Bidi Packaging Graphics and on the other
(flip) side of the book is Bori Packaging graphics.

The Gate fold in the middle gives an overview to Indian
Graphics and Visual Narratives.
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Visual language

The book being on Visual Narratives on Bidi and Bori
packaging graphics, required a bright, Indian pop art
inspired experimental layout and visual language. After
researching on Indian popular culture, narrowed down
to a mood-board that would be exciting and enriching
to look at. At the same time, would reflect Indian
essence through colour, treatment and illustration style.
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Interactive Layout

Bidi and Bori divided into two parts, is designed to be
an interactive book. An experimental layout, multiple
types of folds like map, gate fold, Pop-outs, packaging
samples etc. included inside the book, for readers to
experience.
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Nirma

University
Re-branding

About the Project

The project is part of a class room exercise to Re-design
an educational institution.The project includes the
Identity design process, and development of brand
guidelines for Nirma University.

The end product of the project is a well fleshed out
Identity proposal which includes Logo System, Brand
guidelines and branding materials.



About Nirma University

Nirma University is one of India’s leading universities
based in Ahmedabad, Gujarat. The University was
established in the year 2003 as a Statutory University
under a special act passed by the Gujarat State
Legislative Assembly. Nirma aims in shaping a better
future for mankind by developing effective and socially
responsible individuals and organizations.

<now|edfe

Drestige Nirma University comprises a unique constellation of

institutes each of them have an excellent reputation in

G'Ol’y UNIVERSITY its own right.
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Form Rationale

The Logo system'’s form is graphical framework that
adapts to different situations. The form spells out NU
(Nirma University) arranged in a way to represent shield.
The shield being a symbolic representation of prestige
and honor. The form has curves, derived from lotus

petals. Lotus is symbolic for growth and Knowledge in
Indian Culture.

Buzzwords: Growth, Prestige, Knowledge, Glory, Wisdom



Final Identity

- JMINIRMA -
UNIVERSITY
NAAC ACCREDITED “A” GRADE Affiliation

Tagline THHT HT SETTRITHA




Colours

Primary

Regal Blue

Deep Cerulean

#004a69 #00/ca’/

Secondary (subsets)

#1a634b #4f8066 #e07e36 #35a9cf #897053 #0060ae #5a5e9d #ba1319



Typography

Times New Roman

ABCDEFGHIJKLM NOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Devanagri MT

AAMTTI S TU S o

F NI TN ACSTTNTATTATFH A
TAITATTTAE

Helvetica

A

53 C

D

FFGHIJKLM NOPQ

RS TUVWXY/Z

abcdefghijklm nopgrstuvwxyz



Subsets

THAT {1 FATAZTA7T

NIRMA UNIVERSITY

Institute of
Design

NIRMA UNIVERSITY
Institute of
Architecture

and Planning

NIRMA UNIVERSITY
Institute of
LLaw

NIRMA UNIVERSITY

Institute of
Commerce

NIRMA UNIVERSITY
~ Institute of
. Management

AT AT T

NIRMA UNIVERSITY
. Institute of

. Technology

THAT HT FUALAAT

NIRMA UNIVERSITY
Institute of

. Pharmacy

THAT /T FATATAT

NIRMA UNIVERSITY
Institute of
. Science

THHT /T AT

AHAT AT FATATLIHT

NIRMA UNIVERSITY

Doctoral
Studies

NIRMA UNIVERSITY
Centre for
Continuous Education

NIRMA UNIVERSITY

International
Relations

NIRMA UNIVERSITY
Centre for
Entrepreneurship
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Brand Guidelines

Brand guidelines are a suite of documents which set

out how to use the design elements of a company’s
brand. Through consistent use, the values, research,
students and staft will all be represented to a global
audience that will allow the brand to continue
influencing the world. The significance of the University’s
brand is in the Brand manual, while the day-to-day
guidance of its application is described through a series
of chapters in the guide that covers all aspects of the
corporate identity.

L e Vs ey S

Timas New Raman

e T R D Oy P e gy
TEREG S i o P, e S | R
e e e ssigien o par e e A
T T By T e B SCORpREE T
T T e ] marman

T bomn Pirvis o g ool (e fiom G b
rae i Dacly tewd B crealei W ke Tl Toe
et of Pardr Moraen of Mowhse e
Fugvt Flomai s dsiigreis by o'cior Linde @0
lnl N= Fa pioriang iepadrres o e Tees

Trmem riw FOPER 00 30 SRED TF IR W R

[ T T
Seprn po g

HF ey

1 e il 28 @7y Ol JhCEE TrDETRCE S
Tesi b AR 4 Rl

Trak kil 57 P Tl e PGt & g G 1
B vy [ s caw i b v

Tl |ty o W Bt i srle B e s B e
Bor fmiam ol B el w v e

e of Teomn bimm Prrsan e Toads el wtsnadd

e b aa e b s b b
et hcwmindic

b v Livremy e’ ety Dhmetai

A\BCDEFGHITELM
MOPQRSTUVWXY A
ahcdefghijklm nopgrs

YWY &

ABCDEFGHIIELM
NOPFOQRITUVWXYYZ
abcdelghifhimmop

S frRvwy e

ARCDEFGHIJKLM
NOPMPORSTUVWXYE
abhecdefphijklm nop
qretuywyysz

ARCDEFGHITELM
NOPORNTUVWXYE
dhcdefghijilm nop

Frofuvmwyys

Tamdw e

Bl Fiom e (s Dy e T fmim
ey Vil B P b gmenl 1= P e Bpn
e e arrmes ul Fa wareeer, Sl s s

B! i wrnd Do Cprroem s afmenid Lo ke m

That ot il B brd woas b0 bee mecfioras
i (e W G ]

Tha paa o P oo Whoes W 6 o T
PRy M3e0eF Dl

Lt rairiely bl e T gor e P atiden
HE e P PR o et | e
vk 1 Wi wad

B b ol Bl 1ol B e
T

Tha g oF poagl IEEneay TN RIS marhe
e S A e BT R D R

Bpjitder y DO WhGuED ok Bl b P il

vy

L BrPaE, B ERSAT B AR S LTS T
P o s paie b e

TR (PF RO LT D A N [
mrren megubr cwe e e

UNIVERSITY

R
-
M NIRMA
W

el e

g —

P NIRMA
gy Ry

apdy T ey

S

Subseats Logo colour:

T R Gl o bl Y bty
L) PR N A e R
T T e e T ]
s e g piner paints @ Fa poarefy

Losrtindrsini

Tl ey, e vl e el e T e

L T L e T
(R

Tha e iy i vl T i et reod
Fmm

Subsets

exEing colors bar instilules, for brand recal.

Guidalines

Tha atfical Uinrrersaty Loga will akways ba on
thie laft

Tha Instituies have bean colar codad for batter

- I NIRMA

IVERSITY

- SMAAT ACTCEREMRTIDR “&" SR &0
P

i e oy

Thup Loy i) o W Caalfal W
sutntiarteng 5. enily s B koo @

W ey CLETER e e o
Taeirers vitass] STy e Mer oy
Barfiafrah B ayaihes= Liw W fanfurd canje
wt B s (sl T b i
ra cERE; P PR I

T A

T e it il 1wk e i 0 0 ] T
i tha g W IR e et e
T fislicemng Sooreaey TORSERTY oF DiE
uasctebraici i Buh 1583w byl Publ LT e
Ty § (i p i T aliedl vpake

Usage on different
background

RN A
2

PRl NIRMA
L

Logo in white, black

reverse

i ierned 008 ol L0000

Tk LR | L0 » LOITFDNN A T PRy Y
hirrali v arndy

Thot iguintioreg dfucnid Fod b il
Trsp LG Py N R

Dz radk sl Fob SWMaTam w0 S Rt
gl o oy

Tk g tuidil] Do i Sy Pl
=t

Thor Lorwd Lopary @ Ve ree sly my
Pl S W] LA i

Pade 1 e OOV red RS paney

o g ek o M s yprty whon e
danin el ma st b B el U sl sk e B
biark Wi b Safe

T oeerart 0 i Freervh @ i el hesor
T ST D SRS R em A P
Tt —ae

[

Liojei el gimaps fom e o Lom wiof e
P e, [ g e wbekn on L e

F e oo cwed i b9 smond o b beckormarsll e
P mrmew tmp

Plisre. B 00 iy Plow el 5wl

Ly e i o el o Ty e i e iy
i gt

Cmp el VR LA BT RS T R
Faifgey Hamgw, B frima sfdd mof e A

BB RSV I e A e

g WA o P A WA B IR
B ey e R

[ R E N L S L]
[ e o T W AR S R
B i ] P O L DR B

L i A B T DR WS i e

and

UNIsRSITY
L oy

m g o e R

Logo Colour

TR R E R BRI BT T
& P Sy SR @ L e e
e E e e rmae e e e

o e )

T Daicipn s e e it s s i

rETE §ermses e mee s roameecheg

by B e g A ] gl

B
A e e e B i e e e

b 1 e s e, —

Subsets

In erder 1o create brand unty, all e divisions and
Instin ithi olicw the




Tarerer-Carvl rags St A -
L T TN |
[ L R, e

P T

NLRAZA

LN ERSS T

%
:
|
2
g
)



ugrsag
Jo aymsuj
ALISYIAINN VINIIN

A3o10uyda],
JO 1M1ISU]
ALISYAAINN VINIIN

Sl i
THET /T SATAOHA

ALISYHAIN(]

VINUIN




e [ -_r' - r L "r".‘ il- - “‘
s " @ 4 L - Vi I B
. L = et o8 F . i R . L -
‘-.' I-' ..I X . ._.'- q.il . :;_
1o o -**’ / :
. - 1-_: el o * - . . : ]
v : . . L a__‘:r
LE " 5 .4 i @ . .'n.*-
:i- l'-r:-" ‘..
5 Y E = *- .
& 'L 5 l-‘ -t
& et } " . s da"s
. . L v .
- ¥ - i =
: . rl. x . _ . +--
- . -
v ol L]
"N . SR : . -
ile : - J ,*.i. § - o r...
* . -..ri‘_‘. * . W ®
o e . .’ "’ La
: L]
L]

Devanagari
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About the Project

_ { - Seoe

o Devanagr%?éﬂ'ég called Nagari, is a ich:té-riaht
alphasyllabary, based on the ancient Brahmiscript, -
used in Indian Subcontinent. This project was a an
exploratory attempt to design Devanagri counterpart for

_—"* - — .

Starwars Logotype.



Process

A foundational knowledge of calligraphy is a great
way to start the journey into lettering and type design.

According to Chavelli Tsui (NYC based designer),
“To make great letterforms, one needs to understand

the form and proportion”.
Calligraphy helps great deal in understanding of the
proportion of each characters.



Real life References

Visited the old city of Ahmedabad, the Mecca of art,
architecture and culture to study the hand-painted
lettering, which would help we to visualize the form ot
devnagri version of the logotype. Came across many
hand painted forms, specifically looked at bold and
heavy ones, which are quite similar to the star wars logo.
And tried to sketch them too, in order to understand
the form better. Tried to sketch them too, In order to
understand the form better.
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Thank you.

To view more work:

behance.net/sagar _bhat

Contact:

™M sagarkrishnadas@gmail.com

. 9558150693


http://behance.net/sagar_bhat

