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APP BRIEF

This is a companion application for the game Genshin Impact
which focuses on improving the user-game interaction. It acts as a
guide helping the player improve their understanding by providing
important information gathered by the community.
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WHAT IS GENSHIN IMPACT ?

Genshin Impact is an open-world, action RPG developed and
published by miHoYo for PC, iOS/Android, and PS4/PS5, and is set
to release on Nintendo Switch. The game features an anime-style
open-world environment and an action-based battle system using

elemental magic and character-switching.
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WHY PLAY GENSHIN IMPACT ?

It has amazing visual landscapes, engaging elemental-based combat
and the characters are very well designed with likable personalities
accompanied by breathtaking music.

Apple awarded Genshin Impact with “iPhone Game of the Year” in
the App Store Best of 2020 and the 2021 Apple Design Awards for
Visuals and Graphics. The game also won Google Play’s “Best Game
of 2020” and was nominated for “Users’ Choice Game” at the Best
of 2020 awards.
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WHY WOULD SOMEONE USE THIS APP ?

* It has a comprehensive map of all collectibles marked and can be
synced to the player account to make gathering things easier.

* The app keeps you updated on all major news regarding events
and the community.

* The app also provides the user with helpful guides and tutorials
from trusted theorycrafters.

* The app also serves as an archive containing all in-game data.

e The user can also manage and customize their inventory when
opting to sync their account with the app.

HOW WILL THE APP GENERATE REVENUE ?

Months to First $1 Billion in Player Spending on the App Store and Google Play
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The account syncing feature will be available for free for two weeks.
After that it will be a monthly paid subscription. If the app gains
traction the sync feature will become free and the app will rely on
advertisements for revenue.

USER PERSONA

Creating a user persona helps the designer understand the audience
of the product and make better choices regarding the direction of
the undergoing project.

| focused on people who originate from China first as that is the
origin as well as the major audience of the game.

Demographic Personality

Gender Interests
Age
Place of residence

Player type

Financial status ge Preferred platform

Goals

* Get notified of the ongoing events and updates for the game.
+ Enhance his gaming experience using the application.

+ Have a one-stop solution for all his Genshin needs.

Preferences Favourite Brands

Single Player Games o0 .
Multiplayer Games Q0
Xiao is an employee at XYZ Company at Shanghai,

China. His daily life is exhausting, so after coming CachialC Rz oo ,,‘,, “‘,,
back home he relaxes his mind by playing video e o0 1 il
games. He does not have a lot of spare time and

thus prefers to play games that are portable. He Co-op Games o0

&\
has a stable income and does not mind spending P P I\‘% \ ostaor

some of it to progress faster in the game.
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STYLE GUIDE

The style for the application was derived from the existing Ul as
well as based on the medieval setting of the game. The colors
and highlights were reimagined to be more modern and sleek.

The icons were designed from scratch to match the overall

aesthetic of the application. Soft edges, rounded corners,

minimal icons, lighter colors, and plenty of illustrations really

sets the mood of the application.

Colors

#4E586A
RGB 78 88 106
Primary . Res 000

#2D3848
RGB 4556 72
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#EBE2D8
RGB 235226 216

#FFFFFF
RGB 255 255 255

#D2CCC1
RGB 210204 193

Buttons

Y I have read and agree to the Terms of Service

& Privacy Policy

Already registered? Login here

Default

miHoYo account miHoYo account ‘

miHoYo account

Not Interested Not Interested [ Not Interested

Achievement:
Challenger II

Events

News

Updates

O ®
‘ .

Achievement:
Challenger II

Selected

miHoYo account

Sort by =3
Level
Name v

DEF
‘Weapon type
Element type

o 0

Disabled

miHoYo account

miHoYo account

Forms Icons

< GodSlayer0 )
< Farming salt in ranked )
Confirm Password ...but I have a Cé6 Ganyu| LQ_' E L>
®
Tutorials Archive Updates Guides

Send Code

|| O

Interactive Map Community Events

Enter Password

G| 9%]|o

Inventory Achievements Videos Websites

Typography

Hanyi WenHei i
(Chinese: {32 Hanyi Wénhei) Miscellaneous

ABCDEFGHIJKLMNOPQRSTUVWXYZ il|lm| Q] &]
abcdefghijklmnopgrstuvwxyz @ @

0123456789 BRERBRLLA
$?78%@1HH*()= wlx]E]on
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“Midsummer Island Adventure ” Coming

Soon

COLLECTIBLES

Minerals

Plants

aill 2 @- 63,

lnventory

ARATAKI ITTO

Level89/90 [IETTIPE
Level 89 /'

1,355
Opulent Husk ATK

of Dreams

58
0

Elemental Mastery
Max Stamina 24
\ N

all = =) 63.,

Settings g

Yae Miko @

Farming salt in ranked

Adventure Rank 58

Adventure EXP
oYY DOGZEN2R2S

‘World Rank 8
Birthday 1013

Account

Edit profile

Change password

v v v

Premium

Notification

Enable Notifications «©

Filter Options

Rare Alerts O»
News «
Events

Updates

Dark Mode
Stats

Language

I

by

muHoYo

TECH OTAKUS SAVE THE WORLD

Play Time

Days Active

Enemies Killed
Characters Obtained
Weapons Obtained
Quests Completed
Achievements Unlocked
Waypoint Unlocked
Domains Unlocked
Anemoculus

Geoculus

Electroculus

Spiral Abyss

Luxurious Chests Opened
Precious Chest Opened
Exquisited Chests Opened

Common Chests Opened

106:27:24
421
102,500
381749
24178
589 /1024
420 /585
144 /144
12715
64165
1217131
153 /180
12-3

64

179

702

650

Inventory

ARATAKI ITTO

The first and the greatest head of the Arataki
Gang, famed throughout Inazuma City,
Hanamizaka... Wait, what? You have never heard
of them? Are you trying to be funny here?

Weapon

Base Stats
Max HP
ATK

Elemental Mastery
Max Stamina

Advanced Stats
CRIT Rate
CRITDMG
Healing Bonus
Incoming Healing Bonus
Energy Recharge
CD Reduction
Shield Strength

Extra Stats

Geo DMG Bonus
Geo RES

Claymore

25,075
1,355

58

78.6%
212.5%
0.0%
0.0%
145%
0.0%
0.0%

45
0.0%

Achievement Progress

Weapon type
Element type

69%

Memories of
the Heart

In Progress
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BRANDING - MONKEY FRIES

BRANDING
MONKEY FRIES

BRIEF

Redesigning the entire brand identity of Monkey Fries which is a sub-
brand of Big Spoon.

Monkey Fries is a finger food brand that markets itself as a one-stop
station for all your fried cravings.

maqkeu
fries

BIG SPOON

Big Spoon is a multi-brand Cloud Kitchen Company, minimizing the
delta between Fine Dine Experience and Home-Delivered Food
where they make great food accessible to the Tier 2 Cities of India.

BIG
SPOON

CLOUD KITCHEN

A Cloud Kitchen also referred to as a ghost kitchen or virtual kitchen
utilizes a commercial kitchen for the purpose of preparing food for
delivery or takeout only, with no dine-in customers.

Cloud Kitchens enable restaurateurs to expand an existing restaurant
or start a virtual brand at a minimal cost. This provides restaurateurs
with the opportunity to scale, explore new markets, or try new
experimental concepts.

BRANDING - MONKEY FRIES 1 2



MASCOT LOGO & FLAVORS FLAVORS

The keywords that | figured out for the brand were mischievous and
quirky. | wanted the mascot to represent the hangry attitude we have
towards fast food. This mascot will be utilized in every place from
packaging to social media and everything in between.

HUNGER DIES EXOTIC

COLORS FONTS

ice Cream Grande
the quick brown foy jumps over
the lazy dog

THE QUICK BROWN FOX JUMPS
OVER THE LAZY DOG

#4F124D 1234561890

MEYICAN

Poppins

the quick brown fox jumps over the
lazy dog

THE QUICK BROWN FOX JUMPS OVER
THE LAZY DOG
#F2FF19 #E23317 1234567890 CHEESY

SKETCHES FINAL FULL BODY FRONT PROFILE

13 BRANDING - MONKEY FRIES BRANDING - MONKEY FRIES 14



PACKAGING & MOCKUPS

After the work on the concept was done | created some mockups

to visualise how the ideantity would appear in the real life. | test

multiple options ranging from the packaging, menu, collectibles,

posters, hoarding as well as social media.

MENU

fries

HUNGER DIES

@ ‘J‘ﬁ

fries that
make ties!

W

Now available at

AHMEDABAD | VADODRA | SURAT |
PUNE | INDORE | JAIPUR | NAGPUR

[E]§#2[E] Follow us for more on
= @monkeyfriesofficial

NON-VEG

Barbeque Chicken
Sausage and Fries
Texas Barbeque
Chilli Cheese Chicken

CHEESY
HOT AND SPICY

Barbeque Onion Cheese Jalepeno Chicken
Shezwan Chilli Harissa Chilli Chicken
Masala Kapsalon Chicken
Harissa Chilli

Peri Peri

MEYICAN

EXOTIC Mexican Fries
Garden Italian Fries frssnd Ctllsdvegoles
DESI Pizza Fries
Bombay Style Fries
Kapsalon Paneer Fries
Barbeque Paneer Fries

TAPE

PACKAGING

Cheesy fries

Cheese

chilli Cheese

Cheese Garlic

Cheese Jalapeno
Mushroom and Cheese

Yeh
cheese vadi hai
mast mast!

Collect every flavor monkey

stickers and share your

collection on your insta

stories to avail exclusive
discount cot

HUNGED DIES

1

HUNGER DIES

PACKAGING NET

TISSUES

Mhare lESi
loaded fries thare SIMPIY salted
kam hai ki

f @mohkey
v fries

ij monkey
Y fries

Q) o ) - > Re ¢

) ¥, 4 ﬁ"l‘ oy
i Q) &

Desi Fries

e o

Coflect every flavor monkey
stickers and share your
collection on your insta
stories to avail exclusive
discount code]

our fries are

. None of your fries
our fries

y Callect evers flavor monkey
2] sti share your
=X collction on your insta
oy stories to avail exclusive
— discount codel
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e

Cheese
‘. Lintroducing our (e - Fries |
© ~hon-veg fries 3 Liquid Cheese | Jalapeno Sauce 8
Barbeque Chicken

Sausage and Fries
Texas Barbeque
Chili Cheese Chicken
Cheese Jalepeno
Chicken 2 £y
Harissa Chilli Chicken o " 15 Enjoy our newest
Kapsaan Chicken e v Pt meyican flavour

BANDS

monke
tries 0

HUNGER DIES

introducing our
exotic fries

Garden Italian Fries
Pizza Fries

“>~.. mushroom el PAPER BAG
& cheese 1 )
Evvvyyyvvyrd
E(“‘Wi

Mexjcan
ries

Cajun Blena  Binck Beans | Peppers

introducing our

cheesy fries

Cheese

Cheese Garlic

Chilli Cheese

Cheese Jalepeno
Mushroom & Cheese

New Monkey Business
opening up in your
town.

1 weekK to go

monkey
fries

HUNGER DIES

=
\E

;RE?\\* R 7

BRANDING - MONKEY FRIES

"h&(i '
INSTAGRAM GRID EMAILER PHONE MOCKUP TEASER CAMPAIGN HOARDINGS
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BRIEF

Create a character concept based on a real-life living animal.

Utilize its appearance, traits, and behavior to come to a great
understanding of its life. Take your learning and convert it into a
unique character. In a team with 5 characters, create a plot and flesh
them out using the setting.

SELECTED CHARACTER- GREAT WHITE SHARK

This character was chosen by me because of my endless fascination
with everything inside the ocean. The Great White is a large apex
predator tearing through the oceanic currents at breakneck speeds.

Sharks have always been represented in media in a negative role and
it has really skewed the opinion of the public regarding the true nature
of these curious mackerels. | wanted to portray a character that looks
very fierce and menacing from the outside but under its tough skin, it
is a true gentle giant.

CHARACTER DESIGN - RAZOR CHARACTER DESIGN - RAZOR 20
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UNDERSTANDING PERSONALITY

ANKEY'S ANKIT'S
ANTRGONIST WHITE
BRAUN
° A CUGSIC POWER-
PUNGRY yiLLAWN ¢ SOLITARY BEWMbL
* DESTRUCTWELY ® NOT REALLY EVIL- BUT
INTELLIUENT FORLED TD BE
» GWOSTIN PRESENCE * TOUH EXTERIOR =
© DARK £ EVIL SOFET INTERI DR
* DWNS TRE RpoM o RECPIEWT OF MN EVENTUAL
CHARACEER ARC

PAVSICAL KTIRIBAES PHNSICAL ATTR\RUTES
© WINDLS MORPH INW CLOAK.  * WMANOID SHARK BOOY
* CLOAK TATIERED wWitW * CYBORL — SYORTS MECHAMIZAL
BATIESLARS LEGS + PARTS OF BOLY
¢ LARLE MUSWLAR BUILD

CHARACTER DESIGN - RAZOR

ANKiV'S
GALAPAGODS

TORTOISE

WARRI\DR

o NOT oY,

° TovrH EXTECRIOR,
TUEHER INTERIOR

o “HERD'- LKE

o LONVAL TO TWE EMPRESS

e BEEN ARDUND FOR A
LON TINE .

¢ OLP SLMOOL ARMOUR~
MIPPLE ALPES (1)

o TAL ,LEAN

° LARLE HARD SHELL
(mtﬁ.b)

& HUMANOID

¢ (ARRIES b STAFF/WEAPON

® WELL COULD BE A
TIME TRAVELLER,

LUNA
MOTH

o oALL 2 HERLE
o SOPHISTILNTED
o ETHEREAL

° LARLE LINE GREEM WINZS
° PETIT FRANE
© A (REMVURE WITH COMBINED

TRMTS OF INSECT AND FLDRA

°© CAMORIALE

® PERFORMS FAE-LIKE MAGIC

VALMI'S

KOALA

ADERCKR

° COMIC REVEF [/

® WEANY SLEEPER

°© LOVAL LONFIDANT - Buk loga
e INNDLENTLY MODDV

© HUNUHEP ONER [ SLOUCHED
o SPORTING A FMINY PAUC + SHORTS
» PERPETUAL BEDMERD

* STANDS DPRALMT — NOT REALLY
HUMAND/D

DECIDING THE PLOT

Qe

C\AH OF THE

THEEE HAS REEN mN INTERDIMENSIDNAL
NME AMIPALING THROULH TAE OALACTIOWL

4 MECHANICAL

OVER ARMMW 7 THEN\E ¢
FlLQT\ GOOD » EVIL
o i A SUP!.EMEE:I;‘HW HAS TAKEN OVER—

AND IT 18 UPTO QUR HERDES T BRING
PEACE TO THE\R LWINL WORLD:

THE (ROW HAD SAPTURED THE TORTOISE |
A BEING WHD, ALONL wWiTH TINE TRAVEL,

oPTIoN | BYL OPTION S & BEN\L
F. MDTH CROW MDTH CROW

TORTOISE SWRRK TORTOISE. SWARK

KOALR KoALA
OPTIONZ: EN\L C oM
MOTH ROW s B
TORTOKE | KOMA kL
CHARK bkl

o WHAT : EVIL Forces ARE TRRING OVER

e WHY © GREED FR POWER

° WHEN : 9057 MpOCALYPTIC

AFTER HUMANS (A H)

THE (ROW HAD CAPTURED THE TORTOISE ,
A BEINUG WHD, ALONU WITH TINE. TRAVEL ,
HAD THE ABILUTY To OPEN PORTALS INTO

REALMS , THE (ROW HAS BEEN TMUNDL OVER
PDIMENSIDNS WD RAVALING THROVGUH UKE A
PARASITE — HAVILlL DESTROVED HIS OWW REALM

TWO BEINbS (TORT, KOALR) (ONE TOTHE A4D OF
THE EMPRESS ,T0 HELP PROTECT HER (AND BWD
MNENGE THOSE WHMO SUGLUMBED TO THE TERRM
0 THE (RDW -

HAD TME ABILITY To DPEN PORTALY INTO
DIFFERENT REALMS .

TRE TORMISE, HAVING SEEN FARST HAND,
THE DESTRUCTION THE CRWW CAVSED, Soon
ESAPES , HE ADINS TORCES WITH THE
EMDPRESS ,ALONE WITH HIS -TRUSTED
FRIEND, 1THE KOMA .

TOGETHER , ME TRIO (Aid WER Mo jay)
MUCT TRAVEL THROU(WY TWE DERSE FORESTS
To WHERE THE (Row RESIDES , AND CADAE
THE PORTAL -

DIFFERENT REALMS .

TRE TORMISE, HAVING SEEN FARST HAND,
THE DESTRUCTION THE CROW CAVSED, soon
ESWAPES ., HE ADINS TORCES WITH THE
EMPRESS ,ALONE WITH WIS -TRUSTED
FRIEND, 1THE KOAMLA .

TOGETHER , ME TRIO (AND WER Mo Ry )
MULT TRAVEL THROUWY TWE DERSE FORESTS
To WHERE THE (ROW RESIDES , AND CLDSE
THE PORTAM. -

CHARACTER DESIGN - RAZOR
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EXPLORATION

MOVEMENT

Torn up due to
previous battles

RADAR system Razor sharp fins

Night and
thermal vision
Underwater thrusters

Sharp organic
teeth and jaws

Flexible and sharp tail

ABILITIES

FIRST CONCEPT TAIL REDESIGN

23 CHARACTER DESIGN - RAZOR CHARACTER DESIGN - RAZOR
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COLORING

The rendering was done to understand the self-occlusion on
the body of the shark. Base colors were applied and then
rendered and colored. The explorations started with a blue but
ended with a black as it gives it a more stealthy identity. Red
was added to the lighting to make the nature of the character
very menacing and foreboding.

BASE COLORS LIGHTING

SKETCH SELF OCCLUSION

COLOR VARIATION 1 COLOR VARIATION 2
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FINAL

The character needed an equally menacing environment and
thus | decided it to be an eerie swamp instead of an ocean. |
used greens to show the presence of heavy vegetation and algae
on the water surface so that the shark is completely invisible

from the outside. The addition of dried-up and broken trees also
added to its ambiance. A full moon surrounded by layers upon
layers of mist helps me achieve the setting | wanted to create
and portray the nature of the character.

27 CHARACTER DESIGN - RAZOR
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ANKIT KUMAR
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, For futher information including many other
é Jr:,q,: ll: - projects please refer to my digital portfolio.

E:".l::.'b behance.net/ankitkumardesign



