


01

02

03

04

05

Brand Communication

Publication Design

Identity Design

App Design

Photography

12

16

24

32



Brand Communication
Peeshute

About the Brand

Siddhant Tawarawala (Founder & CEO)
Bhushan Tawarawala (Co-Founder)

Peeschute is a unique, cost-effective method of peeing
when access to a restroom is restricted. This unisexual paper
bag transforms human urine into a non-liquid condition

in seconds, keeping it leak-proof, odourless, and sanitary.
Peeschute is best for those with temporary or permanent
mobility impairments who have trouble getting to the
bathroom, as well as travellers who have frequent urination
problems due to a lack of washrooms nearby.
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Logomark

PEESCHEITE v

Fight All Pressures With Ease Tagline

PEESCHEITE

Fight All Pressures With Ease

The logo was created using the
brand’s former design as inspiration.
The logois a reduced version of

the sign for pee (asin the need

to urinate) that may be easily
recognised as a symbol. The letter
“U”in the brand name Peeschute is
also replaced by the form

Helvetica is a versatile font with
many different weights. It makes a
stylistic statement, but it is neutral
enough that it is easy toread. |t can
be used for headlines and display
type. It balances the form.
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# 27BDBE

# 000000

# 03979D

# 3C3C3C

# FFFFFF

Helvetica Neue Thin

Helvetica Neue Thin ltalic
Helvetica Neue Ultra Light
Helvetica Neue Ultra Light Italic
Helvetica Neue Light

Helvetica Neue Light Italic
Helvetica Neue Regular
Helvetica Neue Italic
Helvetica Neue Medium
Helvetica Neue Medium lItalic
Helvetica Neue Bold
Helvetica Neue Bold Italic

The icon system is simple, clean, and
open. All icons use the same stroke
weights. By default, the standard
icons are available in unfilled version
according to the purpose of usage.
They are also available in the primary
colors.

Packaging Explorations

PEESCHHTE

e -, e

PEESCHHTE
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PEESCHETE

Final Packaging FREED .

The brand consists of two products Peeschute Medi and
Peeschute Travel. Consistency in the packaging is one of : ¥ o s o=
the most direct ways to ensure that we reflect a cohesive :

| | : - il = Peeschute (Y
brand identity. : |

. xR

Pesschuts porabls ooe Dags i
ncil By irvee wrinoan ary fassid
Feotured HoppyUsers Shark Tank
Peeschute gives you
the freedom to pee
whenever you warnt
A-umransiehiniey

PEESCHETE

Fight All Pressures With Ease

| DISPOSABLE URINAL BAGS |

FOR TRAVELLING

Hygaric » Leakproo! » Odouriess

® © @

Uiritsen Hasslo Fron oo Friandly

PEESCHETE PEESCHETE

gt ) Hyunsom Wes S Fight M Preanires Wi Exee

Holding it can be

decisions when @ @fﬁé’] @,?@/7

No more making

Senior citizen




Publication Design

Marine Pollution in the Indian Ocean

About the Book

Estimated between 4.8 and 12.7 million tonnes of plastic
entered the Indian Oceans. Garbage patchesin the ocean
are sobering reminders of humanity’s collective plastic
pollution problem. Measuring up to thousands of kilometers
across, the patches have been confirmed to exist in the
Pacific and Atlantic Oceans, but not in the Indian—a surprise,
given that more plastic waste enters the Indian Ocean

than anywhere else on Earth. A lot of marine lives are being
harmed and may extinct due to this pollution. Its our duty to
save our oceans. This book provides the reasons and what
you can do to help as humans.
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What is marine
pollution?

Causes of marine
pollution

Oil spills

which oecums whar

ants fram the g

NSLAr

MABINE POLLUTICN I INDUN DICEAN | 17

Consequences of
pollution

Marine Pollution
in the
Indian Ocean

DEVANSHI SHUKLA

How can we protect
our ocean?

Dermand Plastic- free Altemativas

Think
before
you drink.

face a mazsive and grow

hastic-fre

Effects of marine
pollution

Harmful to maring animals
Sex animal are comman vctms. of ooean
ion, 0 spills, for instance, will &nen

suffocate madine

g an the b .,

they may nat be able to fiy or feed ther yourg

Animats that san't kifad by crade ail mey s

from cancer, behavioral changes and beca

unabile to re uca,

Maring animals aka mistake small pl

for food e entangled in g
discardad &shing nats. Animals
to harm from plastic debiis in

nn indude dolphins, fsh, sharks, turthes,
seakirds and

| MARINE RO L

Reduee your Carbon faotprint

you leava 3 1oom.

r the winter ins

and £

pretens like beef

- Sylvia Earle, Oesanngrapher

WAATBAE POILLLITICN i | KON 6N | 70

Depletion of oxygen in seawater

pedlution prablem,

suring up o thewsands of lkidlomaten

tha patches have bBean corfimed 1o

in the Pai nd Atlantic Oceans, but

given that mare

plastie waste enters tha Indian Ocean than

amywhera alsa on Earth A lot of maring lives

are being harmed and may extingt due to this

pollution. Its our duty ta save aur cceans: This

book sles tha reasone and what you can do
1o help & humans,
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Ocesmagrapher
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Publication Design | 15

Yees  Courteau,

B rarais
19 31

819711223139



Identity Design

Department of Design

About

Department of Design commenced in 2017 with a vision
of the management, to build a holistic campus of varied
disciplines. The mandate was to expand the innovative
science and logic-based disciplines to include creative,
disruptive and non-linear thinking disciplines. Being the
youngest department in Nirma University, our vision is to
offer inter-disciplinary orientation that is necessary for
today’s industry demands.

The following logo and its subsequent visual language

is designed for Department of Design, Nirma University

as a part of re- branding. This is the base of the entire

visual identity and its extension in various mediums. The
consistency in the visual identity helps create a niche for the
brand and hence, build a unique and strong brand image.
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The logo is the basis of the visual

Progressive .
Vibrant

Fun |
vn Ity DEPARTMENT
Diverse ﬂ teractiv N\ OF DESIGN

to reflect characteristics such as fun

unique and inclusive. The identity is

Energetic

flexible without diluting the brand
recall value and brand image.

Culture

The logo tells a story for itself. The
entire identity is based on this
fundamental idea.

Collaborative

Promising B O L D

oYX
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Subset Logo

Primary Colour Palette Typography

; TT Norms ExtraLight
I\fl I\’I ts C:0% R:00 C 0% R:225 C:50% R:136 C:0% R:198
CO U N IC TI O N M:0% G:00 M:0% G:225 : > M:0% G:200 M:0% G:198
\ ¥ Y:0%
K K

C:95% R:2
¥Y:0% B:00 (0% B:225 \T-_a%?% g'.l;:;’ Y:75% B:if : B:198 TTNorms Light
D ES IG N \\\ K:100% (0% K:0% K:0% 130% T Norms Regular
TT Norms Medium
TT Norms Bold
COMMUNICATION ) TT Norms ExtraBold
DESIGN C:o%n K:3% C:24% R:163 C:93% R:61 C:0% R:198 TT Norms Black
M:309% R:244 M:100% G:30 M:100% G:42 M:0%  G:198
WS e R o, e TT Norms Heavy

® Secondary Colour Palette
\ \\ . C:88% R.7 . C:g% Rot92 Co91% RS54 f TT Norms Thin Italic
M:4ar% G:R20 M:95% G:49 M:00% G:33 2
Y% B1s8 ¥i99% B:39 Y:22%  B.99
| NDUSTRIAL Y\ g I Norms ExtraLight alic

D E S I G N \\\ . hik cle . Mo G Ma00%Cian TT Norms Light Italic
Yadvs Bl v:95%  B:90 Y:20% B:114
o Rk L TT Norms Italic
. by oee . sl AL TT Norms Medium Italic
Yi60% BiM0 ¥ 100% B30 Vs Beqe0
INDUSTRIAL s TT Norms Bold Italic
DESIGN TT Norms ExtraBold Italic
TT Norms Black Italic

TT Norms Heavy Italic
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Patterns Merchandise
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The following patterns are generated from the parent form.
The patterns can be scaled however, these need to be
legible. The patterns can be used in colours taken only from
the primary and secondary colour palette.
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About

The main concept of the app is to provide a platform for
the animal lovers community to get together and help
more more stray animals. A ot of times it happens that
we would like to help/ feed/ care for the stray animals
of our locality, but to do so we lack man power. One of
the main features of this app is also to provide a stage
where people can connect to other animal lovers and
collectively help them.

Llocal Paws

This app mainly focuses on providing the data of local
feeders/ volunteers or doctors so for that the location

Ap p D es i g n icon is used and that local feature is for the stray animals.

To collectively portray the stray, generalized print of thei

Local PaWS App paw is put in the location stamp.
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User Persona

Bio

Neil is a Senior Engineer at ABC Textiles in Ahmedabad. He has an energized
perosnality and good vibes that he is likes by everyone at work. He had a huge
friends group who use to love feeding stray animals at nights and mostly that spot
used to be their addaaa. But they moved away and now Neil is looking for other
people who share similar interests and chill with them

Goals & Interests Social Media Activity

« to create memaries with like minded peaple Facebook 50% E—_—

= to feed the stray animals Instagram BOY EE—

« be a part of that community Twilttar 10% wm
Telegram —-—
Whatsapp —

Pain Points & Concerns Personality

« Unable to find more people who match his vibe
Talented . e 00
« Cannat afford to make huge menay investment flke

in NGO to feed the stray Eager L I

« Unable to find a good spot to feed

Neil Langaria
25 years
Engineer
© Ahmedabad

Matorious L

“lf a dog will not come to you after having
looked you in the face, you should go
home and examine your conscience.
-Woodrow Wilson.

Iconography

o and promate pet adol .
11 Stsarm. St ks warts 1o promote sdoptng

Animal Lover L L O

Goads & Intorests

in Points & Concams

Social Madla Activity

Wz

Parsonality
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< > ® + - > |l @ Q © L2 - 0 #060707 #FFFFFF #FCB739 #556849
O W ® &+ xR & w & & &0
PR ECRVER o0 v I > © O© @ Secondary colors
7 & /2 @0 MY & D OBL R
#FEDEA4 #BAC789 #9E9033
App icon
#DA8327 #B54425 #29331F
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Wireframes

Doctors

Animal Rescue

Health Manual

5
Posts Followers Following

3 5

divwani janaman haseen difruba
niszar ho gayaas.......magar yeh
kuch huz. kys gajab hua... yah kaise
kaab huzaa....nasa anu maii mais
najane tuuuuuuuuy,..... Mo

recents.

a
<
@
<
a
W
=
<
x

<

O

"GANDHINA

apna_doggy

ianna_dogegy mass feed the
stray doge of his loc

| 10:46
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@username

P location

3 haurs ago

@username
location

kinal_B17

wiarna hang out?. i m waiting

kinal_B17

wanna hang out?.,.| m waiting

kinal_817

wiarma hang out?., i m waiting

kinal_B17

W m waiting

kinal_B17

wanna hang out?, | m waiting

kinal_B17

7., A m waiting

kinal_B17

wanna hang out?..im waiting

kinal_B17

wiarna hang out?. | m waiting

kinal_B17

wiarma hang out

wanna hang eut?

i waiting

kinal_817
wanna hang out?..i m walting
kinal_817
m waiting
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Search

@kutta_adorable_baby

s ©

&

requests

klaus_ariginalhybrid
(3 ks " iy st o

fiytarit just posted a

Follow

Q Local Paws

+W @devu_machar
Gandhinagar

00
9~¢ () | write something
nours ag

E“\ @shah_sakshi

banaras

206 0

é
&,

Vewe o

kinal_817

Dom_5Sal

heyy....i found some puppiesiitii

_jsk

peace_sky
dude did you see the skytini |

cartaon_01
whhooo....that was awsome

piggy-pig
baddeggy_089
_mehul_.

Bhar.08_gav

saEn

klaus_originathybrid

1056

®

08:23

®

o7za

o703

®

0648

®

yesterday

@

yesterday

estarday

@

yesterday
@&

yastorday
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Photography

About

A photograph has the power to educate,
move, and inspire people to take action,
among other things. They might make people
feel things through photos. Images have an
impact on more than just individual lives.

Discovering the landmarks in the area,

learning about them, and capturing them
inimages. | visited a variety of locations,
including the Sun Temple, Adalaj Ni Vav, and
Sarkhej Roza.
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It is an example of the early Islamic culture of the region,
fusing Islamic stylistic influences from Persia with Hindu

and Jain architectural features to form what is known as the
‘Indo-Saracenic’style of architecture.

Sarkhej Roza is a mosque and tomb complex located in
the village of Makarba, 7 km south-west of Ahmedabad
in Gujarat state, India. Sarkhej was once a prominent
centre of Sufi culture in the country, where influential Sufi
saint Shaikh Ahmed Ganj Baksh lived.
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Adalaj Stepwell or Rudabai Stepwell is a stepwell
located in the village of Adalaj, close to Gandhinagar
city in the state of Gujarat. The stepwell was built by
Mahmud Begada in 1411, to commemorate Queen
Rudabai, wife of Veersinh, the Vaghela chieftain.

It served both a utilitarian and spiritual purpose for the
people around. A number of people from villages around
once filled water from this stepwell.

The Sun Temple is a Hindu temple dedicated
to the solar deity Surya located at Modhera
village of Mehsana district, Gujarat, India. It is
situated on the bank of the river Pushpavati.
It was built after 1026-27 CE during the reign
of Bhima | of the Chaulukya dynasty.




Connect on

@ DevanshishuklaO14@gmail.com
@ +916355427552
@ Devanshishuklal

@ Devanshi Shukla






