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About the Brand

Peeschute is a unique, cost-effective method of peeing 
when access to a restroom is restricted. This unisexual paper 
bag transforms human urine into a non-liquid condition 
in seconds, keeping it leak-proof, odourless, and sanitary. 
Peeschute is best for those with temporary or permanent 
mobility impairments who have trouble getting to the 
bathroom, as well as travellers who have frequent urination 
problems due to a lack of washrooms nearby.

Siddhant Tawarawala (Founder & CEO) 
Bhushan Tawarawala (Co-Founder)
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Logotype

Tagline

Logomark

The logo was created using the 
brand’s former design as inspiration. 
The logo is a reduced version of 
the sign for pee (as in the need 
to urinate) that may be easily 
recognised as a symbol. The letter 
“U” in the brand name Peeschute is 
also replaced by the form.

Helvetica is a versatile font with 
many different weights. It makes a 
stylistic statement, but it is neutral 
enough that it is easy to read. It can 
be used for headlines and display 
type. It balances the form.
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Packaging Explorations
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# 03979D 

#  3C3C3C 

# 27BDBE 

# F7A823# 000000

# FFFFFF 

Helvetica Neue Thin
Helvetica Neue Thin Italic
Helvetica Neue Ultra Light
Helvetica Neue Ultra Light Italic
Helvetica Neue Light
Helvetica Neue Light Italic
Helvetica Neue Regular
Helvetica Neue Italic
Helvetica Neue Medium
Helvetica Neue Medium Italic
Helvetica Neue Bold
Helvetica Neue Bold Italic

The  icon system is simple, clean, and 
open. All icons use the same stroke 
weights. By default, the standard 
icons are available in unfilled version 
according to the purpose of usage. 
They are also available in the primary 
colors.
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The brand consists of two products Peeschute Medi and 
Peeschute Travel. Consistency in the  packaging is one of 
the most direct ways to ensure that we reflect a cohesive 
brand identity.

Final Packaging 

 10  |  Brand Communication



About the Book
Estimated between 4.8 and 12.7 million tonnes of plastic 
entered the Indian Oceans. Garbage patches in the ocean 
are sobering reminders of humanity’s collective plastic 
pollution problem. Measuring up to thousands of kilometers 
across, the patches have been confirmed to exist in the 
Pacific and Atlantic Oceans, but not in the Indian—a surprise, 
given that more plastic waste enters the Indian Ocean 
than anywhere else on Earth. A lot of marine lives are being 
harmed and may extinct due to this pollution. Its our duty to 
save our oceans. This book provides the reasons and what 
you can do to help as humans.
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Department of Design commenced in 2017 with a vision 
of the management, to build a holistic campus of varied 
disciplines. The mandate was to expand the innovative 
science and logic-based disciplines to include creative, 
disruptive and non-linear thinking disciplines. Being the 
youngest department in Nirma University, our vision is to 
offer inter-disciplinary orientation that is necessary for 
today’s industry demands.

The following logo and its subsequent visual language 
is designed for Department of Design, Nirma University 
as a part of re- branding. This is the base of the entire 
visual identity and its extension in various mediums. The 
consistency in the visual identity helps create a niche for the 
brand and hence, build a unique and strong brand image.

About
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The logo is the basis of the visual 
language. It is the foundation of the 
brand identity.

This identity is made with an attempt 
to reflect characteristics such as fun, 
unique and inclusive. The identity is 
developed with a vision to make it 
flexible without diluting the brand 
recall value and brand image.

The logo tells a story for itself. The 
entire identity is based on this 
fundamental idea.
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Secondary  Colour Palette

Primary Colour Palette Typography
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Subset Logo
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Merchandise
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The following patterns are generated from the parent form. 
The patterns can be scaled however, these need to be 
legible. The patterns can be used in colours taken only from 
the primary and secondary colour palette. 

Patterns
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The main concept of the app is to provide a platform for 
the animal lovers community to get together and help 
more more stray animals. A lot of times it happens that 
we would like to help/ feed/ care for the stray animals 
of our locality, but to do so we lack man power. One of 
the main features of this app is also to provide a stage 
where people can connect to other animal lovers and 
collectively help them.

This app mainly focuses on providing the data of local 
feeders/ volunteers or doctors so for that the location 
icon is used and that local feature is for the stray animals. 
To collectively portray the stray, generalized print of their 
paw is put in the location stamp.

About
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App icon

Iconography
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User Persona
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Wireframes
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A photograph has the power to educate, 
move, and inspire people to take action, 
among other things. They might make people 
feel things through photos. Images have an 
impact on more than just individual lives. 

Discovering the landmarks in the area, 
learning about them, and capturing them 
in images. I visited a variety of locations, 
including the Sun Temple, Adalaj Ni Vav, and 
Sarkhej Roza.

About
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Sarkhej Roza is a mosque and tomb complex located in 
the village of Makarba, 7 km south-west of Ahmedabad 
in Gujarat state, India. Sarkhej was once a prominent 
centre of Sufi culture in the country, where influential Sufi 
saint Shaikh Ahmed Ganj Baksh lived. 

It is an example of the early Islamic culture of the region, 
fusing Islamic stylistic influences from Persia with Hindu 
and Jain architectural features to form what is known as the 
‘Indo-Saracenic’ style of architecture.
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The Sun Temple is a Hindu temple dedicated 
to the solar deity Surya located at Modhera 
village of Mehsana district, Gujarat, India. It is 
situated on the bank of the river Pushpavati. 
It was built after  1026-27 CE during the reign 
of Bhima I of the Chaulukya dynasty.
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Adalaj Stepwell or Rudabai Stepwell is a stepwell 
located in the village of Adalaj, close to Gandhinagar 
city  in the state of Gujarat. The stepwell was built by 
Mahmud Begada in 1411, to commemorate Queen 
Rudabai, wife of Veersinh, the Vaghela chieftain. 
It served both a utilitarian and spiritual purpose for the 
people around. A number of people from villages around 
once filled water from this stepwell. 
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Connect on
Devanshishukla014@gmail.com

+91 6355427552

Devanshishukla1

Devanshi Shukla




