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finds

Interaction design

year
time
software

scope of
work

collaborator

2022
3 weeks
Figma

Research
Information Architecture
Protoyping

Vaidehi Patel

aim

process

To conceptualize and design a mobile application and
understand the effect on the app’s user experience.

After the app was conceptualised, user personas were
created to understand and empathise with the end user
and design it accordingly. The information architecture
was then built, which outlined all of the features and
user flow. Following that, paper wireframes and high
fidelity wireframes were created. Following that, final
frames for a style guide and an icon library were
created and prototyped together.



User personas were created
to identify the goals,
interests, pain points of the
possible users to direct the
project in right direction.

Sakshi Joshi

Sakshi has been working as a content creator
at Dunder Mifflin for past 4 years. She is single
and lives with her family. Sakshi is a nerd

who likes reading book and watching movies
whenever possible.

Age: 27 She wants to collect fanart of her favorite
Status: Single characters but she doesn’t know where
Location: India to buy. She wishes her closet was more
interesting and generic.
¢ Finding art of her favourite character.
Introvert Extrovert
. e Reading more books
Active Passive
) o e Attend literary festivals in Jaipur
Feeling Thinking o ) }
¢ Finding clothes which reflects her interests anc
still be fashionable
Blog/Vlog
Seelel Medla e Reading and writing articles
Mz e Watching movies
Games

e Travelling
Online shopping

o)

(e

5 Kenny Kalyanrath

Kenny is a freelancing artist who travels a lot for
his work. He organizes workshops every month in

app concept  Finds is an artist-centric concept that gives artists and designers
a platform to showcase and sell their work to the world while
focusing solely on their design. By acting as a connecting

different cities.

medium between the two, Finds focuses on providing customers Age: 24 F e ea STl atrormITOlel oW case isTartwor kit
with a platform to purchase creative and customised products Status: Single the possibility to touch lives of people. He wants
directly from their favourite artists. Location: India to use his artwork in as many places as possible so
that more people can appreciate his art style.
¢ To showcase his work and finding more work.
Introvert EXtI’?\/ert »  Getting as much as possible income from single
Active FEsEive artwordSEr persona
Feeling Thinking «  Buying latest tools to make his artwork.
e Learn new songs in his guitar.
Blog/Vlog
Social Media e Making Art with different mediums
Messaging * raveling and exploring different places for
Games inspiration
Online shopping ¢ Loves to play guitar and sing in his free time.
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colour

Active State Howver state Disabled State

BUTTON BUTTON

-

CTA Button CTA Button howver state

BUTTON BUTTON

typography

For graphic ~ Jacob & Sons
purpose  Regular/52px

2> < A—
H1  Montserrat ()
Regular/34px @ g Eﬁ
H2  Montserrat
Regular/24px m E> @ Q @
Body Montserrat
Regular/16px
Subtitle  Body 2/Montserrat + X @ O@ Y
Regular/14px
BUTTON  Montserrat
Medium/14px 0D b tl Lp QJ

5  Portfolio 2022 6



A— .
QG D v/
|

@ EED D

2

R

| | 4
L . O X P 8B

paper wireframes

Kanny Ealyansath

Kenny Kalyanrath
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high fidelity wireframes

Use of gender neutral colors and rounded
edges in pictures and buttons for friendly
and universal approach.

Background of each image is custom and
changes according to dominant color of
the image.

Dark mode for the application is used
based on latest trend.

Cherie Johnson

Followers

467 1086 106

Followers

MRP : F 1250

1532 530 106

Wis Pt Cart

Profit I6549

Finds provides artists to give an option

to the customers to give the option to
customise their designs. The overhead
profit of customisation is solely provided to
the artist.

It aims to support artists and sell their
products at flexible pricing while protecting
their designs.

Also, statistics of every product and overall
reach is visible to understand customers

Set default profit




a book
about OCD

publication design

year
time

software

scope of
work

2021
3 weeks

Adobe InDesign
Adobe lllustrator

Research
lllustrations
Typography
Printing techniques

aim

process

To design a handbook which tries to understand and
represent Obsessive compulsive Disorder (OCD) with
illustrations and images in order to educate people
about it.

After a lot of reading about OCD, main topics were
listed down which needed to be in a handbook and the
related data was collected. The grid and typography
exploration were used to set the tone of the book.
After that illustrations and expressive typography was
experimented with to represent different types of OCD.
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process
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O o Obsessive Compulsive Disonder, is an anxiety
disarder in which people have recurrent amd
disturbing thoughts (ohsessionsh, and/or ritualistic
behawviours (compulsions), I has a negative impact on
an individwals functioning and guality of life. OMen, if

the obsessions or compulsions are noticeable in
public, people may feel shame for their actions and
fezar being labelled

Target Audience

16-25

Because symploms usually worsen with age,
peaple may have difliculty remembering when
O beggan, but can sometimes recall when
they first noticed that the symptoms were
disrupling their lives,

Purpose

A handbook/manual Lo treatment and a workbook lor
persons who suffer from Ohsessive-Compulsive
Disorder, Wwill provide @ vosd map amd edocate and
stupport people with OCD, OCTY is nol only a health
Buelen but an illness that destooyvs lives, 1t also
promotes learning and discussion in all aspects of OCD,

11 Portfolio 2022

\ssessment & diagnosis

Checkime
Ornlerdiness

Hoarding
Contamination

Brain Activity
Genclic Faclors
Psychobogical Faclors
Social and Cultural Factors

What is ocd?

e

I'reatments and therapics

OCcD

. Obsessive-Compulsive |
How do peaple gel ocd?  f27 '

Disorder

)

Anecdoles of patients
and doctors

sell care

The cover is a typographic approach to
representing a type of OCD behavioral
attribute, namely excessive repetition. A
subtle breaking of the pattern is done to
trigger OCD.

A book aboutOCDOCDOCDOCDOCD
OCDOCDOCDOCDOCDOCDOCDOCD
OCDOCDOCDOCDOCDOCDOCDOCD
OCDOCDOCDOCDOCDOCDOCDOCD
OCDOCDOCDOCDOCDOCDOCDOCD
OCDOCDOCDOCDOCDOCDOCDOCD
OCDOCDOCDOCDOCDOCDOCDOCD
OCDOCDOCDOCDOCDOCDOCDOCD
OCDOCDOCDOCDOCDOCDOCDROCD
OCDOCDOCDOCDOCDOCD O“FOCD
OCDOCDOCDOCDOCDOCDOCDOCD
OCDOCDOCDOCDOCDOCDOCDOCD
OCDOCDOCDOCDOCDOCDOCDOCD



No laboratary test
can identify OCD

How do you
know it's OCD?

Color of OCD awareness ribbon used for
pull-out text.

Why does
it happen?

Anecdotes in red to indicate the terror of
the disease

Handwritten font is used to represent
internal thoughts of the person

B

What is OCD?
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How to support your
friend who has OCD
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OCD doesn't discriminate. It can
affect a person no matter age,
race, gender, culture, ethnicity,
Or socioeconomic status.
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chess for
dyslexic

packaging design

year
time

software

scope of work

collaborator

2022
3 weeks

Adobe InDesign
Adobe lllustrator
Creo

Research, lllustrations,
Typography, Packaging,
Material explorations

Vaidehi Patel

aim

process

A boardgame, chess packaging for dyslexic people
which makes it easier for them to read and understand
the game.

Researching inclusiveness and universal design was the
first step. To learn more about dyslexia, how it affects
people’s lifestyles, what obstacles they face, and what
are the possible opportunities which can be solved
through packaging. Sketching and brainstorming came
next. Then, ideas were advanced to the prototyping
stage, where 1:4 ratio models were created to assess
their practicality. Following concept refinement, a
moodboard for the visual language was created. The
illustration style and colour scheme were created in
accordance with that. Then a life-size model and 3-D
representations were created.

18



process

BOARD G

INDETR GheiE
2 PurMERS
CUVRRENT FeR M opigip -
SoVTWEEN EVREPE
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ABSTRRCT STRATEGY GhmE —— P

EX1 GRID: C4 SaVMRES

16 pleces : King: GVEEN, Rrow,
RHIGWT, Ive e, g

WHAT?

TACET fRcEs:
BPENIM G . MIDBLE , ENDgRME

To ENb THE Gamag:
WIN (EREMNTE oR bRww )

AIM : CAFTVLE SPropENT
KiNG-

FATHER oF chESS
ALROH MNIMTOHITCCH
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Mindmap

Prototype

Box Lid

A Dyslexic friendly chess by

The product and its application are
highlighted on the cover. The product
name is written in an attempt to
understand how dyslexic people perceive

alphabets.

The illustration style and color palette is fun
playful and gender neutral.

The current form provides step by
step instructions while opening which
are supported with visuals for easier

understanding.

The form also provides a platform and
shelves for a more convenient experience,
eliminating the risk of losing chess pieces.



The form when not in use is of standard
game size which helps in storage and
transportation while also providing
additional features

Dyslexic friendly font OpenDyslexic is
used which is designed to mitigate some
of the common reading errors caused by
dyslexia.

21 Portfolio 2022



nuskha
kitchen

brand communication

year
time

software

scope of work

collaborators

2022
4 weeks

Adobe InDesign
Adobe lllustrator
Adobe Photoshop

Research, lllustrations,
Typography, Packaging,
Material explorations,
Pattern making

Rucha Gavane
Stuti Jain
Rudra Dave
Zeel Patel

aim

problem

Rebranding and reforming a brand strategy for Nuskha
Kitchen in such a way that the core values of the
company are reflected through the brand identity and is
communicated effectively to the target audience.

Nuskha Kitchen’s current identity lacks a strong and
consistent visual language. Nuskha Kitchen’s core
values are not being communicated through their
current brand image. They have a lot of disjointed
elements, such as different colours and typography
styles, which dilutes the brand recall value.

24
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user persona

Portfolio 2022

BACKGROUND
Age: 27

Status: Married

Location: Bangalore, India
Econamic status: Middle-class

PERSOMNALITY

Conscious, Confident, Aware, Tech-savvy,
Socially active,
TECHNOLOGY

Blog/Viog —

Social Media

Messaging —
Games -

Online shopping

BACKGROUND
Age: 46

Status: Marred

Location: Surat, India

Economic status: Upper-class

PERSONALITY

Hard working, Family oriented, Fatigued,

TECHNOLOGY
Blog/viog -

Social Media —
Messaging —
Games -

Onling shopping .

User personas were created with a visual
board which can easily translate the
personality of the person. Goals, interests,
pain points were listed for each to direct
the project in right direction.

Sakshi Joshi

Data analytics

Sakshi has been working as a data analytics at Dunder
Mifflin for past 4 years. She is married and pregnant, She
lives in a nuclear family. Sakshi manages all her household
work with her husband.

PAIN POINTS

This is her first pregnancy and she does not
have any guidance,

+  She is worried about her child's health but is
skeprical about consuming supplements.

* She is a working woman so does not have time
0 prepare

GOALS

Have a healthy lifestyle for the baby

+  To get hassle-free guidance about pregnancy
in India

*  Tohave foad which is healthy, preservative-
free and homely.

INTERESTS

* Reading and writing articles.
+  Watching series and documentaries
+ Travelling

Kalpesh Patel

Businessman

Kalpesh bhai is a business man who oversees all the
activities in his business, He is father of two who
live far duse 10 their studies. His wife manages all the
househald and is very worried about his health.

PAIN POINTS

He sits in his chair for long periods of time which
causes body pain. As soon as he reaches home, he
gets very exhausted.

GOALS

To be more lively and energetic for the whole day
*  Permanent and healthy sclution for his body pain
*  Tobe able to travel to spend more time with his
children

INTERESTS

Reading newspaper
= Political talks
*  Gardening
*  Home decoration

Soft water colours are used in the
illustration style to give it a hand crafted
appearance.

The motifs of Jaipur, where Nuskha was
born, served as inspiration for the pattern
collection. That had a handmade feel to it
as well.

Moodboard

lllustration Style

pattern Style



nuskha

Homemade is Heartmade

The Logo of Nuskha consists of a symbol
which is a form called paisley and a
wordmark of the brand name.

The Paisley, in Hindu culture is a symbol
of fertility. The paisley form contains a dot,
which signifies the womb, and the foetus
inside, since the brand stands for the
Indian pregnancy diet and its nourishing
benefits for the expecting mother.

... Heading

Acumin Variable Concept Ta g I i n e

Acumin Variable Concept Default S u b h ea d | n g

Acumin Variable Concept Default BOdy FO n-t

Acumin Variable Concept Extralight italic Captions

typography  The primary font is selected to compliment
the form of the logo with it's feminine and
delicate features.

color palette  The colour palette is a mix of warm and
cool colours that can be used as needed.
The colours are chosen so that they have
significance in the ayurvedic world and they
are neither too modern nor too traditional.

28



For 500gms, 125 x 180 x 50 mm
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METHI LADOO: 5=
-
Visuals of

A Old packaging
B New packaging
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The 50-day care package

Instruction Manual

The manual is in the form of a double
gate fold brochure. It contains all of the
information and exudes a handmade and
Jaipur vibe.

The 50 day package will go with a potli
which will be reusable and have the
paisley motif in it. It will contain a thank
you card and an introduction manual.

Rangoli jali with paisley is also added
which can be used in the times of
celebration which will increase the brand
recall value.

Thank You

Loram Tpmurs dolor 3 i consscsitur iz
mvﬁ.mm#m-#;:‘cﬂuﬂ
mpmw: il
Farn peum vl i
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Oats Laddoo

The antiowidants present in oats are beneficial for heart disease and the
dietary fibers help Jower the bad chodesterol (LDU) without affecting the
good cholesterol (HOL). Outs are rich saurce of fiber, beth soluble and

insoluble, which helps in regulating bowl movements

Product testing stall  As the brand has only online presence,
product testing and giving away free
products will give people to experience the
taste and build trust.

Ragi Laddoo

Bxcellent source of cakium and iron. ) | The food stall is a small truck which can
/ commute easily and had storage capacity.
The look is modern yet festive.

Made exguisitely with the best of ingredients.

About Us

segpa i 1 v A TrR SO TR T oy from s s ae g i
ey My, gy o, i facgoas® W b D £re Ry, Alpaing ] B il b 2 F 2
8 RN Fyureer o, o DN TSt Raant o they ancend som Doy e
oy Mt porisie e oy papter s f R GRS IR E s
st rmeseihen, ol ettt Wit e rnacty  Tenslemioncely s by EEng P ot
Fo L Tian. Do kg srenpeasie f iR I TRET AT BTH] [ P ety T o
foriet o s prwprenaty FAOTEN WATHANE W o P ket o Pt 08 - L

B Tt rerraralilg paTeds ot v e peag bt ey

Product

i A g oy kSR GUT PEUSCTS U8 sty i e Al Qo g mh Beerog oy

Jecrivsks Sryrg o ke o O meey on youd BT AN W B 12 e

A b, vt 1 sl Sood U Lase et el £l BOS yu

F D e P ik o bt busts wan? i o . j ata Dgue
') BT i

Product Catalogue  The book has a traditional yet modern | e [ 1 A}-"LlI"\-"Ei(.’il(;'.‘. Le
aesthetic that incorporates the Paisley ! nuskha '
aspect from the logo. It highlights the !
product line together with its advantages
and usage.
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nuskha

THE HEALING ALCHEMY
OF AYURVEDA

CONNECT YOUR ROOTS TOD
AYURVEDIC SCIENCE

Website Design  The website is designed keeping in the tone

of voice which is Desi, Handmade, Healthy
and Homey,

©

nuskha

THE HEALING ALCHEMY
OF AYURVEDA

CONNECT YOUR ROOTS TO
AYURVEDIC SCIENCE

nuskha nuskha

Taste the
Nourishment

SHOF NOW

)]

14
o (@
@ N2

Haldi Ladoo |

e Shened o dvy e, i it g0 Pk e Debeo
Bt o B S A e L et A L
O T mwry AL e
Wristaiy b Wik oy o Lt i B Bl Y Mk

.

n (B
EI_?:

Online Ads  The facebook ads needs to be
cleaner to convey the message
clearly with a CTA button




the
bungalow
cafe

brand identity

year 2020

time 1 week

software Adobe InDesign
Adobe lllustrator

Adobe Photoshop

scope of work Research, lllustrations,
Typography, Packaging

aim

process

To create a brand identity a cafe which offers

a variety of fast food and to convey a sense of
energy and boldness, while at the same time being
approachable for all.

The process began with an examination of the
cafe’s current identity and the identification of gaps.
Following that, brainstorming ideas for the logo

and finalising the concept. Later, the colour will be
chosen based on the brand’s personality and target
audience. The pattern and collaterals were then
created to round out the project.

38



process

WHERE B0 | START (&1
MY BINBE EATING?
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BENOALOW
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*MENU -

FIND US ON

I YL Y T Y. PO —

Padur gl o e o

THE
BUNG ———

— ALOW

CAFE

Logo Concept

The logo is inspired by hyphenation and
how its used to join words and to separate
syllables of a single word. To show the idea
of continuation.

Visually it resembles staircase going
upwards, which is a welcoming sign and
represents growth.

Bold sans-serif typeface for a modern
new-age feel.

The primary colour palette has 3 colors
which complement each other. They are
bright without being too loud.

Created a pattern with lines which can
be used in collateral and social media as
per required.

THE

BUNG =
— ALOW

CAFE




MOCK

MANGO & PASSION FRUIT FUSION

The definitive tropical combination!
Dedicious mangoes mixed with fragrant
passion frufrs, A true oedightr

PASSION TROPIC

Abandon youwrsalf to the exobic pleasuves of
lush strawberry, peach, pineapple and cream

MARGARITA

The favourite classic. Refreshing fime mixed
with either: mango, strawberry or passion fauit

ORIGINAL MOJTO

The comnasseurs drink, Stimulatng
e mixture of mint and lime

A T

| e Ay
Peal
eatoTshmillgrmad rom

ey [ gt o e o ey

WATERMELON MOJITO

A fwist on the clazsic Mojito mixed with
tivirst quenching watermelon

MELON MOJITO

A twist on the dlassic Mofito mied with
refreshing melon

MAI TAI

Qrange, goiden pincapple, apricot and
amonds Something out of this warid!




To design a poster
to an event of
classical music

INDIAMEBNE ARTS ACALEMY

poster design

publication design

USTAD €= 52
AMJAD ALl KHAN
SAROD SYMPHONY

e FERRLIARY 212021
6:30 puv
MLISELIM LAY CSMYS




Expressive typography inspired The lyrics, which are strewn around the page, symbolise the
by the song Heavy by Linkin useless weight that the centre part (chorus) carries since they stop
Park which deals with subjects making sense after a certain point.
like depression and suicide.
Scratchy textured background to signify multiple struggles

To show how the chorus is trying to leave the page but is being
stopped by the weight of the other alphabets, it is put on the
bottom right side of the page.
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The aim of this project is to create a photo essay
to narrate a poem/quote. Here | chose lyrics from
the song Thoda Hai Thode ki Zaroorat Hai, lyrics by
Gulzar as my inspiration.

photo essay
photography

year 2020
time 1 week
software Adobe Photoshop

scope of work Photography
Layout & Grids
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thank you

contact details 7016210292
sachifiske@gmail.com
behance.net/sachifiske/projects







