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Introduction

I am Sakshi Suthar, and I am a fourth-year student in the discipline of 
Communication Design at the Institute of Design, Nirma University. 
My portfolio is my process of learning. 

My portfolio (2020-2022) features examples of my work in publication design, 
type design, interaction design, packaging design, branding, illustration and 
imaging techniques. 
 
Through my work, I aim to highlight the power of clear communication as well as 
the various ways that visual storytelling can be used to effect change.

Connect with me on:
+91 78741 79968
sakshi.suthar01@gmail.com 
www.behance.net/sakshisuthar
www.linkedin.com/in/sakshi-suthar
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01
Contraception:
A Re-education
Publication Design, 2021

Image Source:
The Catholic Church and contraception. (2020, 
February 21). [Photograph]. https://overpopulation-
project.com/the-catholic-church-and-contraception/
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Contraception:
A Re-education

The invisibilisation of men from family planning has resulted in women bearing the 
entire responsibility for birth control. 

However, in a country like India, wherein contraceptive pills are considered 
taboo, and condoms are avoided, along with the lack of men’s responsibility in 
family planning, women are only left with the option of sterilization. 

The need is for countrywide efforts like awareness drives, accessible 
contraceptive methods, and the eradication of social taboo around birth control 
methods for both men and women.

Target group
Young adults (males and females of 14-20 years of age) 

Why?
1. Including birth control information gives tacit approval for young adults to 

engage in safe premarital sexual intercourse.
2. Teaching contraceptive methods alone would not solve the problem of 

premarital pregnancy, because unwed adolescent pregnancy is sometimes 
because of human factors other than ignorance and lack of contraceptives.

3. Birth control is a public health and medical problem rather than an 
educational.

Description

Book Design, Research & Type SettingScope
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The first step in the process of publication design was 
identifying the book’s focus area and purpose. Making a 
mind map assisted in directing the information flow in the 
book while taking the target audience into consideration, 
increasing its relatability.

PUBLICATION ON
BIRTH CONTROL

TYPES

EFFECTIVENESS

ACCEPTABILITY

AVAILABILITY

CITING STORIES

Citing both positive  and 
negetive experiences of 
stories of men & women with 
contraception to bring out the 
empathy element.  

1. Does it question their 
masculinity?

2. Does it block the pleasure 
aspect of sex?

To give information about the 
several types of birth control 
(reversibile and irreversible).

1. Emergency contraception
2. Hormonal methods
3. Male and female 

sterilization
4. Barrier methods
5. Intrauterine contraception
6. Fertility awareness based 

methods

Consistent and 
correct use

Including accessibility 
and affordability

SAFETY

1. Risk for HIV & other STDs
2. Side effects
3. Follow up care

THE DIFFERENT STAKES 
OF MALE AND FEMALE 

BIRTH CONTROL

05

07

06

01

02

03

04
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The document size was 8.5 inches in width and 11 inches in height (standard letter 
paper size) with the margins as: 0.6” (top and inside), 0.9” (bottom) and 0.8” 
(outside).  

Given that the grid is a modular grid, which divides the page into 4 columns of 
space vertically and 5 rows of space horizontally with a gutter space of 0.1667 
inches, there is greater control over the layout and it helps in establishing a more 
complex visual hierarchy.

Additionally, the modular grid is effectively split into half-modules to give the 
appearance of an organised yet chaotic design. Breaking out of  grid introduced 
creativity, contrast, and dynamism into the design.

Layout
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Grid usage in a page
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02
Aakash Type
Type Design, 2022

Image Source:
Allbirds. (2022, May 8). [Photograph]. https://www.
instagram.com/allbirds/?hl=en
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Aakash
for Allbirds Inc.

Allbirds, Inc. is a New Zealand-American company that sells footwear and apparel. 
It was founded by Tim Brown, a native of New Zealand in 2014.

Allbirds is not your average shoe company, having created “The World’s Most 
Comfortable Shoes.” Every facet of their decision-making, from invention to 
sourcing to design to packaging, considers the environment.

Aakash is a single-weight Gujarati body typeface designed (as a part of Type 
Design course) to be as breathable and light as Allbirds. 

Font creation recipe:
width normal
contrast some
construction upright
weight plain

Description

Glyph Design, Typography & Identity SystemScope
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A moodboard brought concepts, ideas, colour schemes, and 
moods together for Allbirds Inc. in one place and established 
a cogent type design approach for the brand. 

It helped in the development of a strong brand font that is 
memorable and effectively conveys brand identity.
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I used the various books and resources at my disposal 
as references and studied the various characteristics or 
samples of one letter to comprehend the fundamentals of 
letters or how much they may be altered. 

The process continued with the defining of the typeface’s 
attributes and the sketching of glyphs. After that, digital 
versions of the same were made using the FontLab software.

Process

Construction of 
‘Sha’, ‘Na’ & ‘Kha’
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Matras

Aakash character set
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03
Express Tale
UX UI Design, 2022

Image Source:
Creative Yatra. (2016). [Photograph]. https://
creativeyatra.com/culture/fernandes-bridge-a-unique-
book-market-in-ahmedabad/
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Express
Tale 

Local bookshop owners, especially those that sit on local streets and 
make available the newest book collections to you, face a lot of challenges. 
These were highlighted and brought to notice especially during the pandemic. 
Problems identified were lack of technology to maintain constant contact with 
the customers and lack of organisation. 

In order to overcome these we designed the app: Express Tale. 

This app connects book enthusiasts to their nearest local book shops. They can 
look at all the collections without roaming the streets. They can rent or buy and 
also compare prices on the same application with an option to get it delivered at 
their doorstep. 

As for the owners, this app makes their book store more visible. It connects them 
to readers and helps generate customers. Moreover, the app allows them to 
organise their store virtually.

Designed with Saachi Shah

Description

App Design, Research & User-centric DesignScope
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User Personas

Personas were developed in order to comprehend and 
empathise with end users. In order to direct the content 
flow in the application while taking the target audience into 
consideration, information architecture was created for the 
two sorts of users: readers and bookshop owners.
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Middle Fidelity Wireframes
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aarav.agrawal@gm

aarav.agrawal@gmail.com

aarav.agrawal@com
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To create a reading plan for their choice books, readers can 
use the application’s features to make lists of their favourite 
book categories and genres. Additionally, it enables them to 
spread the same to their friends and family.

Additionally, the application offers a unique function that 
enables users to search for books that are similar to ones 
they have already read by simply typing the title of the book 
or scanning the book’s cover. It ensures that people can 
read the books they enjoy without having to deal with 
finding them.

Home Page (Dark mode), Browse Page & Poetry Books in My Lists Page

For Readers
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By enabling them to create their virtual store, the 
application also helps the local bookstore owners. They 
can update the older books and add new ones to their 
collection. They can also use the app to find out which 
books are out of stock and which books are popular 
among the readers.

Additionally, they may locate customers and engage with 
them, boosting reader engagement.

Most significantly, Express Tale enables them to compete 
with online retailers like Flipcart and Amazon. They can 
work along with Swiggy Genie to deliver orders that they 
have received from readers.

Pick Up Details Page, Home Page & Orders Received Page

For Owners
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04
Baka
Packaging for Earrings
Packaging Design, 2022
Image Source:
Deco Flapper Earring. (n.d.). [Photograph]. https://
shopbaka.com/
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Baka 
Packaging for Earrings

Baka is a slow-designed, contemporary, sustainable, ethically produced jewelry 
line. It believes that good design can mainstream sustainability into fashion, and 
that is exactly what they intend to deliver to their customers. The pieces are 
made from clean materials. The materials used are up-cycled, repurposed, 
recyclable and renewable. The materials are also ethically-sourced.

The proposed packaging also reflects the brand values and ideologies. This 
packaging is intended to be visually appealing,  structurally impressive, and rigid. 
It also conveys a sense of prestige, luxury, elegance, and quality.

The packaging’s primary goal is to support slow fashion. Slow fashion promotes 
the use of locally made, environmentally friendly materials that can be broken 
down quickly. Once you are finished wearing them, these materials can eventually 
be recycled back into the environment.

Designed with Samriddhi Shrivastava

Description

Packaging Design, Research & Sustainable DesignScope
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The process started with researching about slow fashion and 
the brand Baka, followed by mind mapping the initial ideas 
for the brand. 

In order to comprehend the rationale behind the packaging 
approaches, it was also necessary to ask “What? Why? 
How?” about the product and its package. which was 
followed by creating similar concept sketches.

Process

Mood Board

Form exploration sketches
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The proposed packaging concept consists of:
1. Paper Cushion: Paper bag filled with paper shreds. Cushion helps prevent 

any movement by filling up any free space within the packing and secures the 
earrings.

2. Card Pieces: Recyclable paper card pieces to educate customers about the 
brand and how to care for the jewellery.

3. Primary Packaging: A strong pyramid-shaped form that may be folded in two 
orientations depending on the packaging’s intended use.

4. Ribbon: To tie up the flaps on the primary packaging during storage and 
transportation. 

5. Product: Baka earrings

Final concept sketch
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Recyclable paper card pieces to educate 
customers about the brand.

Price tag
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Baka thinks that sustainability should be approached 
holistically and goes beyond eco-design. Hence, paperboard 
is used for the packaging. It is naturally renewable, 
recyclable, and sustainable, making it appealing to today’s 
environmentally concerned customer.

The pyramid is a distinctive shape that attracts customers’ 
attention and piques their curiosity. These boxes can be 
opened easily and conveniently. They have a contemporary 
style that complements Baka’s sophisticated jewellery. 

To symbolise the idea of timelessness that is consistent with 
Baka, a pattern of concentric circles has been used on the 
packaging. The grey colour used helps in maintaining a clean 
and neutral look.

Material

Form

Visual Elements
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05
Gitika Joshi
Identity Design, 2020

Image Source:
Ballroom dance your way to fitness. (2014). 
[Photograph]. https://www.news24.com
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Gitika Joshi 

The monogram has been designed to depict the trait “Graceful” for Gitika Joshi. 
The selected form represents the lowercase letters “g” and “j” in a graceful 
fashion. It depicts the physical characteristic of displaying pretty agility. 

The trait then needed to be transformed into a business with the same 
characteristics. Gitika Joshi’s monogram could be adopted by a dance academy 
with the same name.

The tyepface chosen for the wordmark is Amigh-Regular. The Serif font is elegant 
and is combined with a sense of quality and class to suit the trait depicted for 
Gitika Joshi.

Bright purple hue used here is a feminine, graceful, elegant color that has long 
been associated with refined, wealthy women. 

C : 60 % 
M : 100 % 
Y : 30 % 
K : 25 %

HEX: 6C1D56

Description

Logo Design & Visual IdentityScope
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Type and Color Palette

Construction

Finalised Monogram 
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Pattern Library
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Stickers

Water bottle and Notebook

Brand stationery
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06
અમદાવાદ, ૨૦૨૦
Photography, 2020
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અમદાવાદ ૨૦૨૦

The photography series અમદાવાદ, ૨૦૨૦ (Amdavad, 2020) captured the people 
and the ornate and decorative structures of the the walled city of Ahmedabad, 
Gujarat on the eastern bank of the Sabarmati river.

The urban fabric of the city is made up of tightly clustered traditional homes 
(pols) along gated traditional streets (puras), each with its own distinctive 
features like bird feeders, public wells, and religious buildings. The city has a rich 
architectural legacy.

The goal of this study is to comprehend Ahmedabad’s evolution throughout six 
centuries and how it has undergone numerous cycles of deterioration and growth. 
The city still generally emanates wholeness and intactness in its urbanity and 
fabric.

It is a series of 50 photographs.

Description

Photography, History & ColourScope

Amdavad 2020
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07
Illustrations
2021-2022
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Indian Woman 

Indian Man 
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Illustration in Teresa 
Rego’s art style








