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1. web Design & Development

LA FEIEN e Q Search or enter website name + 6

Photography and Advertising agency

@

. The oo Gallery

Curate media is an innovative advertising agency,

a full-service strategic marketing company providing
advertising and marketing solutions for organizations
across various buisness sectors.

The vision for this website is to provide a platform to all
entrepreneurs wherein they can expand their reach and
businesses to achieve impeccable heights.
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JUST SAY HELLO

KEEP IT REEL

Website Design

Curatemediaco.com is a website designed and developed from scratch, through wixsite platform.
It aims on targeting entrepreneurs and buisnesses looking for creative execution of projects like
professional photography and cinematography, digital marketing and other IT services.
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The Interface was aimed to be
trendy and user friendly, with
use of contrastive colours,
eye-catchy graphic elements,
icons, animations, efc.

The website has been designed ALLYOUR
. MARKETING NEEDS
and developed for all ios, UNDER ONE ROOF.

android and web platforms.

ALLYOUR
MARKETING NEEDS
UNDER ONE ROOF.

The objective of this project was to create a minimal, The website has elements and graphics which give a
modish and aftractive website. The website must have sense of the client’s background, their services can be
enough breathing space and should be easily navigable. portrayed in the webpage in a creative and catchy way.
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Z gCUPATE MEDIA WEDDINGS MARKETING CONTACT

curatemedia.co@gmail.com




2 o City branding

The objective was to design a unified brand identity
system for the city of Ahmedabad (locally pronounced
as Amdavad) in order to deliver the emotion of
entrepreneurial spirit and welcoming opportunities
of this developing City.

And to bring attention of visitors towards safe,
culturally rooted and rich heritage of Amdavad.



The process involved brainstorming followed by
developing questionare’s for interviews of various
personalities among various sectors in the city fo gather
insights and create a systematic project brief.
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After sketching various logo’s and their subsets, the
group finalised one and proceeded choosing fonts and
colors, in regional languages Aindi and gujaratias well,
for both the logo and the identity’s deliverables further
creating guidelines.
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Ahmedabad has continued with its long history of
self-reliance and entrepreneurial spirit and forged it’s
way ahead to become one of the metropolitan city.

%
AMDAVAD

Building connections
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AMDAVAD

Building connections

Amdavad is growing in terms of heritage, industries
transportation, education, frade and commerce, etc.

The ‘developing Amdavad’ was our key focus during
this project as it holds a blend of past and present which
is the true essence of Amdavad.

harshsharma/2021 08/09 portfolio/identity design



Ronke

Ace,

Na, s
210y 2= the
*/
o, St
ey
<

Throughout this project, we developed a new identity for
the city and created several deliverables like stationery,
custom merchandise t-shirts and jute bags, overlook of
their social media page for instagram and a brochure.




o UI/UX - App Design & Research

Artisanctuary is a hypothetical mobile
application, designed to promote
handicrafts and assist local artists all
across India by connecting them with the
user through the means of technology.

It aims to build a completely connected

community of artists and people inferested
in handicrafts and artefacts primarily.
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Account Settings

Sig n U p ’ V g Personal Information
for free Bookmarks

Notifications

Looks like you're new hel

Popular Nearby

¢

Create an account
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The application aims to navigate the user
easily through the process of finding artists
across a locality and connect them directly
through providing contact details, precise
location and photos of the same.

It also allows the user to order artefacts
and other products available, through
in-app purchases. The products can be
sorted and filtered out eaily on basis of the
handicrafts, artists or the locality.

portfolio/ui/ux design






Logo exploration

S
AN

Final Logo

Nl
~ KIDO N
{ BEYOND ORDINARY LEARNING

harshsharma/2021

‘@' &%;j \A@R @;@ ( e \

50t (Here)

BEYOND ORDINARY LEARNING

ARTY

o =p- SMAR%

o' Kido

-0~ SMAR+
Sy Kido

IO SMARE
Sy Kido

N\ * 7
OB
Y
SHARY
KiDo

BEYOND ORDINARY LEARNING

portfolio/rebranding



How it works -

The AR cards need to be placed in front of the camera
< I within the Smart Kido Application on your mobile/tablet,
- 100 - » which then augments the particular character/object for

\;/ | each alphabet/number in your screen.

SHARY
KiDeo

BEYOND ORDINARY LEARNING

The process even involved digital sketching of mostly
animals, objects and other characters for the AR Flash
cards, which then kept in front of the application’s camera
would augment the same character in a more realistic -
3D form on your screen.
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The existing packaging (L-31.5cm B- 23cm H-5cm) was
redesigned, using the same dimensions.To make it look
more attractive, the logo was developed as a mascot,
creating a sense of friendliness & to add personality.

Other than rebranding, product development and
packaging, | did put effort for creating loading motion
screens for the android application.
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e Environmental Graphic Design

Technology is being used constantly world-
wide in the context of COVID-19 outbreak
and helping in manage or even prevent
further cases.

This project is aimed to spread awareness
in a large public place seeking atftention
from mass audience i.e Mondeal square,
at S.G highway-Prahladnagar crossing,
Ahmedabad via digital projection.
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| created a GIF as the final outcome, which is a part of game-play from a very popular video game series Super Mario. The
intent behind choosing Mario was that people all over the world are familiar with this character as well as the game, this could
create a sense of Nostalgic relation with the GIF seeking the audience to watch it fill the end with a minute tweaking creating
minimal but effective communication.
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The building being located at such a popular crossing of the city which is an entry to
the public from Sarkhej-Gandhinagar Highway and an exit from populous areas
like satellitle, prahladnagar, vejalpur and more.

fpa;féigéa;é&;gvels ey : There are many restaurant chains nearby, from which a number of audience can
= ighway " =" Sha. = - . . . N . H

G view this project if implemented. Also there is a busy traffic almost everyday at the
crossing, catching a lot of eyes.
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The process started with initial brainstorming, followed by -
conceptualising a startegy to deliver a particular message
- Awareness about Social Distancing, through a process

SRR
of digital projection. Then | began looking for probable

options of big facades nearby, obeyed by developing g * e L L L

characters of the game - Super Mario. ...
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This is another concept, which can be used on the same facade if we use

LED Strips on the building’s grid as another projection and lay the whole GIF.
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www.toomucharsh.com
@toomucharsh
toomucharsh@gmail.com



