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                           About the Project: 
 
To design an app which helps one to explore local handicrafts of 
the particular city he/she is travelling in, It takes the traveler to the 
artisan’s shop and also can order the crafts online. The app helps 
the local artisans in growing their business aswell.  
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User Persona
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User Journey
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Wireframes 
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Typography  
 
San Francisco 
Aa  Bb  Cc  Dd  Ee  Ff  Gg  Hh  Ii  Jj  Kk  Ll  Mm  Nn 
Oo  Pp  Qq  Rr  Ss  Tt  Uu  Vv  Ww  Xx  Yy  Zz 
 
Popins 
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz 
 
Source Sans Pro 
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz 
 
Samarkan 
A B C D E F G H I J K L M N  

 O P Q R S T U V W X Y Z 
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Final UI
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                 About the Project 
 

A thrift platform for Indian households who 
can’t afford to buy clothes spontaneously, 
and young people looking for fast fashion 
to buy/sell premium quality pre owned 
clothing at affordable prices,that is easy 
accessible,because it will enable them to earn 
money, keep up with current trend and save the 
planet. 
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DESIGN BRIEF

What? 

To build brand strategy for a thrift platform that allows 
people to buy and sell pre owned clothing. The brand 
offers premium quality online and offline services and 
supports sustainable fashion.

Why?

A concrete strategy would help communicate the unique 
services that the brand provides and why it stands out 
from other competitors. 

How?

Tv and print ads, social media marketing and PR activities  
can be some ways to promote the brand. By focusing 
on building a loyal customer base, the brand can gain 
popularity by word of mouth.
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Visual Identity
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Final Form

Tagline
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Secondary colour scheme

Website
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Deliverable Pattern Social media and print ads
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1. Foucsing only on E-commerce 
 
2. Couldn’t capture men’s market 
 
3. Season and trend oriented collection 
 
4. Creating awareness about negative impact of  fast fashion 
 
5. Redistributed over 65 million garments to date 
 
6. Messaging is not clear enough 

Competitor analysis
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Envisioning stores
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                 About the Project 

In this project, I designed an identity for 
a client’s cafe, From name to it’s logo and 
stationary items. 
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DESIGN BRIEF

Client:  
Anusha Farooqui

Objective: 
To design visual identity and visual identity applications for 
a bakery and café which provides fresh baked goods such 
as Cakes, pastries, breads, biscuits, chocolates and fresh 
brewed beverages.

Target Audience:  
People of every age especially kids and youth.

Background information:  
 
This bakery and cafe is a start-up which will be manufacturing fresh homemade bakery 
goods and will serve fresh brewed beverages, This café will be open 24x7 so anyone 
can have a freshly brewed cup of coffee and cupcakes anytime. 
This idea for 24x7 café popped up in my mind as my client is a designer and she is 
always craving for a good cup of coffee and so are other college students. 
 
This café will be located near a university in Ahmedabad.  
The café will have facilities like library and individual study tables so the students can 
do their work there, There will be a smoking zone in the corner of the café.  
The prices on the menu are going to reasonable so the students can afford it.
There are some existing companies in the segment of cafes and they are Mocha, 
Caffix, Unlocked and Java+
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Deliverables
Name of the café– Cafepedia
 
Logo  

Stationery- visiting cards, envelope, notepad, letter head, 
compliment slips, offer slips, menu card, packaging 

Other applications: Apron, uniform, Name tag, Carry Bag, 
Tissues, 
Compliment slip, dining crockery
Key words for the logo - Mug, book, bookmark, coffee, 
encyclopedia
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Ideation & Logo Design
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Final Form
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Colour Palette

Typography  

Comfortaa
 
Aa  Bb  Cc  Dd  Ee  Ff  Gg  Hh  Ii  Jj  Kk  Ll  Mm  
Nn Oo  Pp  Qq  Rr  Ss  Tt  Uu  Vv  Ww  Xx  Yy  Zz 
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Stationery
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Other Deliverables (Mock-up)
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