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education. experience.

Design for me is – a conversation between design & 
viewer. I strive to craft & capture stories, design, 
culture, lifestyle & art with an innovative approach 
by exploring boundaries & creative fields. There’s 
always a new conversation running through my 
mind, which helps me see stories before I see 
words.

Bachelor’s in Communication Design
2018 - Present  
Insititute of Design, Nirma University,
Ahmedabad 

Higher & Secondary Education
2006 - 2018  
Modern School, Koradi
Nagpur

Ballad Media
Graphic Design Intern  
2021

Publication Office, 
Nirma University
Publication Design Intern 
2020  

Sarthak Creations
Packaging Design Intern  
2019 

+917038917300
ballalsakshi11@gmail.com

Jatan Sansthan
Visual Communication 
Intern  
2019 
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Photography
           & film stills.
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the unseen.

story. 
This film revolves around a Kavya, a nineteen-year old 
girl who feels being gawked & followed by someone, 
which makes her feel in discomfort. She nervousely calls 
her only close friend, Maya and narrates the whole
sequence of disturbing things happening with her. While, 
she’s narrating, Jhanvi her classmate comes around and 
asks her who she’s talking to. To her suprise, Kavya is 
talking to Maya, who was killed in an accident two 
weeks ago.
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color play. 
The color palette in the 
whole film is such that it 
gives a feeling of 
gloominess as just by 
adding a yellow tint filter, 
the whole mood of the 
film can change.



Sakshi Ballal | 202110



Sakshi Ballal | 2021 11



Sakshi Ballal | 202112

hide & seek.

story. 
Jatin, a married middle-aged man living with his wife, 
Pushpa. He’s very insecure about money, so hides his 
money in every nook and corner of the house where no 
one will suspect of. One day, he has to pay his mobile 
recharge bill, so he goes to flower pot on the table and 
is shocked to find money missing from there. Initially, he 
suspects his wife and maid of taking the money. So, in 
order to catch the person he plants some CCTV 
cameras. But, is shocked to find himself taking out 
money from the pot while he was sleep walking in the 
night. After this incident, he rectifies his mistake of being 
suspicious and careless of keeping money and keeps it 
back in the locker.
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color play. 
The color palette here is 
very natural and very 
subtle colors while 
exaggeration on the 
character.
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old city : amdavad.

story. 
Ahmedabad, also known as Amdavad, was named after 
Sultan Ahmed Shah, who founded the city in 1411. It is 
one of the major cities of Gujarat. It served as the capital 
of Gujarat from 1960 to 1970. Ahmedabad has a strong 
association with India’s struggle for independence. 
Mahatma Gandhi lived in Ahmedabad for several years 
and it was from here that he started the Dandi March, 
also known as the Salt March, an act of non-violent 
resistance and civil disobedience against British rule in 
India. Located on the banks of the Sabarmati River, the 
city of Ahmedabad built its fortune on the thriving 
textile industry, which earned it the nickname 
‘Manchester of the East’. Notwithstanding its attraction 
as a business destination, Ahmedabad, the largest city in 
Gujarat remains steeped in history and has a wealth of 
historical attractions.
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doors.

story. 
As quoted by Alexander Graham Bell ‘when one door 
closes another one opens; but we often look so long 
and so regretfully upon the closed door, that we do not 
see the ones which open for us. The doors are not only 
demonstrate incredible craftsmanship and aesthetics, 
but the original setting, reveal information about the 
owner and the culture. They also play a important part 
as historical narrators that relay significant events 
or stories.
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nature.

story. 
Black and white photography removes any distraction of 
color and helps the viewer focus on other aspects of the 
photo, such as the subject, the textures, shapes and 
patterns, and the composition. Looking at textures 
through monochromatic lens is like peaking into a visual 
we see in daily life but don’t really observe.
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PUBLICATION DESIGN.
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FJORD TRENDS 2020.

client.
Accenture Interactive’s Design & Innovation  practice 

stakeholders. 
Potential Entreprenuers & Designers

target audience.
Designers and change seekers

goal of this design. 
As the trends the report consists of are a modern way 
for looking up to a technologically forward life, the way 
we want the design to be is modern and interactive, in 
the text will be supported by visuals

about. 
Fjord, part of Accenture Interactive, is a design and 
innovation consultancy that reimagines people’s 
relationships with the digital and physical world around 
them. We use the power of design to create services 
people love. Each year, crowdsources trends for the 
coming year from its global network of creatives in 
studios. It publishes a trends report with various trends 
which will be around the corner changing the way we 
perceive various aspects. In 2020 they have come up 
with seven trends that are very unusual and will give 
designers and business people just a new way to work 
and a new way to look at. 
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BRAND IDENTITY DESIGN.
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BAGGAB.

target audience.
Women of all age groups

goal of this design. 
To design a visual identity and visual identity 
applications for a company manufacturing and 
selling canvas bags of all varieties and colours and 
which would be customizable.

delivarables.
Logo, name of the company, colour palette for visual 
identity, stationary – visiting card, letter head, batches, 
envelope

This is a start-up company which will manufacture and 
sell customizeable canvas bags. Ranging from classic 
to kitsch it would be eco-friendly, reusable bags along 
with trendy. The products will be sold online on their own 
website.

client.
Aditi (Hypothetical) 

about.
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#00a79d #f1f2f2

significance behind the logo.
The term ‘gab’ means talk or chatter. So, the whole idea 
behind the logo is ‘let your bag do all the chatter’. The 
placement of the curve is such that it symbolizes ‘bag’ 
as well as when inverted symbolizes a ‘chat bubble’.

C: 80%
M: 15%
Y: 55%
K: 1%

R: 0
G: 160
B: 142

C: 4%
M: 2%
Y: 2%
K: 0%

R: 242
G: 243
B: 243
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initial brainstorming.
I started with brainstorming some adjectives that come 
in one’s mind when they hear about a totte bag. After 
which, I came down to naming it ‘baggab’.  Further to 
which I brainstormed the visuals that came to mind.

initial visual brainstorming.
After, coming down to the name of the brand. I started 
brainstorming the visuals that came to my mind when 
we hear the work ‘baggab’. I more of explored it around 
the ‘conversation’ or ‘chatter’ aspect or concept. 
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ui/ux : app design.
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track in.

Track In is an crowd density app, which allows user to 
inspect what’s the density of crowd at any particular 
place. This app also allows user to book a time slot as 
well as a table at nearby restaurants. And comes handy 
with all the pandemic news & updates. 

people of all age groups who visit restaurants & cafes 
frequently and wish be pre planned.

about.

target audience.
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- Always keeps himself updated with the current 
  norms of the pandemic, as well as makes sure the 
  people around him are aware too.
- Punctuality is equal to honesty for him.

- Ensuring proper hygiene in public places.
- Follow the government norms and act under the rules 
  and regulations.
- Socialise with friends and families.
- Ensuring safety of his near and dear ones

- Wears masks religiously when in public. 
- Sanitises products and item ordered online. 
- Opts for no contact delivery. 
- Likes to socialise with friends but keeping in mind 
  safety rules. 
- Doesn’t like going in crowded places considering the 
   current pandemic situation. 

USER PERSONA.
Amit Patel, 25 years, architect.

personality & behaviour. goals.

tasks.
- Time wasted in figuring out a space to work/eat at that 
  doesn’t has a lot of people.
- Is anxious about the crowd of the places he is going to.
- Uncertain if a particular place would be empty 
   according to his needs.
- Is punctual but the same isn’t matched by the cafes/
   restaurants he goes to

pain points.



primary colors.

typography.

#1e1d55

#455ca9

#5d79bb

#cadef3

abcdefghijklmno
pqrstuvwxyz 

ABCDEFGHIJKLM
NOPQRSTUVWX
YZ

Bauhaus Std

#f4f4f4

Takes user to 
the home page

Opens the map

Takes user 
to pandemic 

guide

Takes user to 
his/her profile 

Takes user to 
saved or 

previously 
visited places

45
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Whenever a user opens 
the app, it will land him 
on this page.

Allows exsisitng user 
to log in and if you are 
a new user you will be 
taken to another page 

to sign up.

pre-loader.

log in/sign in.
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In the case of exsisting 
user, he/she will land 
on this page where they 
can access previously 
saved data and also 
it displays the current 
crowd density of the 
nearest places,

Assuming user 
searches cafes 

nearby so. It wil take 
her/him to a list 

which shows the data 
and also gives an 

option to add filters 
they would like to 

add .

homepage.

search results.
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After user selects any 
place it opens up to a 
page where user gets 
option to book a table, 
navigate and the 
neccessary steps the 
restaurant is taking as 
precaution to prevent 
spread.

Choosen place.

Here user gets all the 
new updates regarding 

the COVID 19 virus. It 
also comes with a self 

assessment sheet..

pandemic guide.
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