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I am currently pursuing Communication Design from Nirma 
University. I am versatile and willing to experiment new possibilities 
that will make me more creative in my craft. I am detail oriented and 
my ambition is to create artwork and designs that would 
communicate the idea in an appealing way.

ABOUT ME

F Square Media, Delhi 
Graphic Design Intern 
Jun 2021 - Aug 2021

Nirma University, Ahmedabad 
Graphic Design Intern 
Jul 2020 - Aug 2020

Tidal 7, Mumbai
Graphic Design Intern 
Jun 2019 - Jul 2019

Rural Exposure and develop-
ment 
at Khamir, Kutch 
2019

Nirma University, Ahmedabad
Bachelor’s Degree, 
2018-22

NIFT, Bhopal
1 year diploma course 
2017-18

Sagar Public School, Bhopal
Higher Secondary Education
2016-17

Narayana Vidyalayam, Nag-
pur
Secondary Education
2014-15

Experience Education
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UI/UX
App Design01

ABOUT 
Food Dude app is a whole new way to order fresh homemade food that 
serves the best quality. 
Food is fuel to your body so having good quality food away from home 
is a blessing. There is nothing like eating fresh home cooked food 
when you get back home tired after a whole day of work. 

This app serves people an opportunity to select best tiffin services 
available nearby. It provides multiple options to select the time slots, to 
choose their own menu or to choose a particular cuisine if an individual 
miss their regional food. 
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USER PERSONA 
Niharika Yadav, 27 years, Associate Consultant  

Personality and Behaviour

Pain Points

Goals

Tasks

1. Thrives to be organize and punctual as much possible.
2. Regards the conventional ways to function through my 
life instances.
3. Ability to function efficiently under pressure with uniform quality.
4. Enjoys variety of Indian cuisines.
5.Prefers to consume nutritious food.

1. Inadequate health routine.
2. Not having enough time to cook for self
3. Struggle with junk food as an option left.
4. Adverse effect on health as despite spending good money on food 
not able to have that nutritional inputs.
5. Major missing freshly cooked home meal.
6. Due to such running and hectic routine and work hours not able to 
keep a maid as managing her itself requires time and most important 
one needs to be specific with what one wants and how one wants it.

1. Focus on personal growth along with professional development
2. Join and work with international social organizations.
3. To Improve facilitation skills.
4. To maintain quality of life by engaging in healthy behaviour.

1. Program management and development under the systemic heads.
2. Once or twice in a month field visit to communicate with the team 
as a office task.
3. Develops and design strategic initiatives.
4. Coordinating with multiple people for various day to day task 
at office.
5. Finding a good meal service which avails customization .
6. Maintaining records of money transactions 
(self earnings and spending).
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This page helps you to 
select whether it is 
breakfast, lunch or dinner. 
and let’s you choose your 
own choice of cuisine

This page takes you to the 
best tiffin services 

available nearby. With a 
variety of cuisines. 
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Our brand provides a physical place where undiscovered 
musicians can perform on the weekends and gain an audience, they 
can rehearse in the rehearsal space, they can record their 
music and get help in managing their music and events. So the brand 
will be involved with music promotion, music management and 
studio space.

About the Brand

Our primary aim is to provide a platform for musicians of all genres 
where they are able to perform, create and reach a larger audience. 
Musicians have trouble in gaining confidence, exposure, 
opportunity and finding the correct environment. And we are 
bridging the gap with our brand.

Brand Aim

Branding and 
Brand Communication 02
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A platform for musicians to practice, perform and create music that 
is accessible to the mass. because we are creating and bringing new 
music with the help of new undiscovered talents.

Brand Positioning

Our promise is to provide a premium standard of music and musicians 
to all the people who are interested and enthusiastic about music. 

Brand Promise
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The big idea is to bring forth new and undiscovered musicians and 
help them build their audience and platform. 
The image that we portray as a brand is of belief, trust and youthful 
experience that the music and the musicians you will hear will always 
be of the premium standard.

Brand Image

Our brand essence will be of building a community of people who are 
keen on listening, creating and performing music that brings everyone 
together and connects them.

Brand Essence
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The design of the product focuses on how to make it a zero waste 
product, make it easier on-the-go product, as it will have a blender 
attached to it. 
Usually, when an individual carry their makeup products with them to 
their work place they find it difficult to use a sponge separately while 
applying foundation. This product helps them with the same. 
Generally, there is some product left on the walls of the container, 
using a pump in this container solves the problem of left over 
foundation on the walls. 

About

Primary target audience – Professional working individuals. 
People at professional level, who wear makeup daily to their jobs, or the 
place where they work are the primary focus for this product. 

Secondary target audience – young adults 

Packaging 
Design 03

TARGET AUDIENCE 
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The cap of the 
foundation bottle has 
a sponge attached to 
it to prevent dust and 
also prevent from 
losing it. 

A pump attached to the bottle 
of foundation to reduce waste, 
for solid handling, and to 
protect shelf life of the product. 

This way 
sponge 
remains more 
hygienic and 
easy to carry 
product. 

Promotes zero waste product 
as it produces exact amount of 
product.
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Background – This project is about to help people grow their money 
faster. To basically, help employees make smart decisions and get their 
job done efficiently. Fjord publishes a trend report every year changing 
the way how we look at things. This year they have come up with seven 
different trends and will be giving business people a different 
perception of the work.

Client – Fjord 

Target Audience – futurist or technologist who aim to see the future of 
technology, designers. 

Stakeholders – Business people

Objective – The objective is to design that are responsive to the user 
and the environment, able to shape-shift and renew themselves to 
remain relevant. To be, more modern and interactive. 

Publication
Design 04
About
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Concept was to capture a day in Puncture wala’s life. The day routine of 
puncture wala. 

Imaging 
Techniques05

About
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aditi.sh1107@gmail.com www.behance.net/Aditi_sh www.linkedin.com/in/aditi-shrivastava


