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FINAL LOGOINITIAL
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Overview

Anjani Road Patchers is an Ahmedabad-based firm that works for road construction and 
improving the quality of roads and highways in India through portable technology. The 
primary target audience includes Municipal authorities and Government authorities. The 
secondary target audience includes the general public of the city.
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Editeshion    

The logo of Anjani Road Patchers consists of two main elements - an initial ‘A’ and the 
road. The initial represents the name of the company. The road suggests the work that the 
company is into. The colour palette of the logo suggests a feeling of excitement 
as well as formalness. 
   

Editeshion Bold    

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789(!@#$%&.,?:;)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789(!@#$%&.,?:;)
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Overview

Monsoon Magic Festival is a week-long festival which is organized in Dadra and 
Nagar Haveli every year by the Tourism Department. It consists of various exhibitions, 
competitions, activities as well as performances. Festival activities at this time in Dadra 
and Nagar Haveli include monsoon trekking, monsoon sports, and Tarpa Dance Festival 
(folk dance festival).
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Berlin Sans Demi Bold

   
 

The logo of Monsoon Magic Festival Festival 2021 consists of two main elements - an 
umbrella and a deer. The umbrella suggests the central theme of the event which is the 
monsoon. The deer represents the venue of Dadra and Nagar Haveli as it is home to 
varied species of deers. The color palette suggests water as well as fun and excitement.

   
 

Segoe Script

   
 

Editeshion Bold
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Open Sans

   
 

Tranquil is an application that helps users to practice self-care. The application helps 
the users to take care of themselves by expressing their thoughts by reflecting on 
themselves. The users can perform certain tasks including meditation or exercise which 
makes them feel good about themselves. The users can keep a record of their previous 
activities through their profiles.

Open Sans SemiBold

   
 

Affectionately Yours
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FINAL LOGO

Overview

Our aim is to design a unified identity system for the city of Ahmedabad to make itself 
known on the global platform as well as promote it within the city itself. An identity of 
a city helps to form an unbreakable bond between people and their place at the same 
time, it evokes a sense of belonging as well as a sense of responsibility towards the city. 
The target audience consists of tourists, travelers as well as residents of Ahmedabad. 
This was a group project where I and my batchmates collaborated to create an identity for 
Ahmedabad city.
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Shruti Regular

   
 

The new identity of the city incorporates the essence of the city. The form is inspired 
by Sidi Saiyed Ni Jali (popularly known as Sidi Saiyed Mosque) located in Ahmedabad. 
Additionally, the Gujarati letter which occupies the central space is inspired by the carvings 
and the arches from Rani Rupmati’s Mosque in Ahmedabad.

Splendor

અઆઇઈઉઊઋએઐઓઔઅં
કખગઘચછજઝઞટઠડઢણતથદધનપફબભમયરલવશષસહળ
0123456789(!@#%&.,?:;)
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DESIGN
BRIEF

Background of Project

Eleven 11 is a restaurant/cafe located in the city of Ahmedabad. They have approached 
us to design a menu card for them. This is a hypothetical situation where I am designing a 
menu card for this restaurant using their content.

Objective of the Project 

The goal of this project is to design a menu card for the restaurant/café.

Target Audience

The target audience would be the people who love to dine or who are foodies. These 
people could belong to different age groups. They could either be young adults or 
senior citizens.

Summary of scope of the project

The goal of this project is to design a menu card for the restaurant/café. A menu card is 
the first impression of a restaurant as by viewing it people tend to guess the cuisine of the 
restaurant, the environment, the ambience and the crowd. Before visiting the restaurant/
café, people view the menu cards online and tend to form a image of the same. 

Deliverables

The final output would be a physical document.  It would give a friendly and calm feel to 
the consumer/reader so that they feel comfortable while ordering food as the process of 
ordering and eating food should be pleasant and enjoyable rather than uncomfortable.
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Helvetica Neue LT Pro

   
 
Dutch 801 Rm BT

   
 Minion Pro

   
 Century Schoolbook
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