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About Me

Education Experience Interests Contact
Bachelor’s of Communication -Rural exposure and Documentation Illustrations Email: L .
Design Rajasamand,Rajasthan Sketching 2010shivaniparsana@gmail
Nirma University,Ahmedabad Travelling deielu

-Worked as intern at Ask Studio Sports . .
ICSE 2016,SSC Rajkot, Gujarat Make-up Digital Portfolio:
ICSE 2018. HSC Dancing ShlVﬂﬂlpOl’thllO.Com

S N Kansagra School,Rajkot

-Worked as intern at Purple Phase
Communication
Ahmedabad,Gujarat

Hello

| Shivani Patel, fellow student from Nirma University
firmly believes that 'difficult roads often leads to
beautiful destinations. | am reliable and often seek
new responsibilities within wide range of areas.So i
am working ON MYSELF, BY MYSELF and FOR

MYSELF.

Contact:
+91 9876543210
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We-Desi dabbawala
-Tiffin Service App

The app designed for Tiffin services
available during lockdown. The app talks
about different availability of tiffin ser-
vices which will help in finding proper
healthy and nutritious food.

DaBBagwaLa




— CURRENT

® Options are
less.

JOURNEY MAP

» Adverse effect on
health due to
outside food
daily.

® Despite spending
money not able to
get proper
nutrition.

® Misses freshly
cooked home
meal.

® Unavailability of
multi - Cuisine
food options

® Difficult to adapt
to the Gujarati
Flavors

® Bound to get food
from this only
source as she has
to pay for the
whole month
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Nutritional information: N‘:Zm' 500 ml
Mfd:

Calongs. 42 i 2 a —

C D hd i el MRP: incl of all taxes =:
ow eSI Fat:5 grams . —
Carbohydrates: O grams fssal —

Gh A A A A AS Fiber: O grams —
ee Sugar: 0 grams Manufactured by: Organic production E:

100 E Charleston
www.organicghee.com

a1 g2ll &l

Made using 100% Desi Cow Milk from indigenous cows.
Our Desi Cow Ghee offers dollops of natural goodness. It
is prepared using the traditional Vedic hand churning
.This method does not use any chemicals which results
in natural high-quality Ghee.

A real Superfood to include in your meals!

Key Benefits

100% pure & natural
* Great nutrition source

* No preservatives
\ + Made using traditionalmMethod
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RE-PACKAGING OF GHEE BOTTLE
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It talks about Re-packaging of the product as per user problems which needs to be solved. The brand name DESI GHEE is
purely home made and will not have any added preservatives. The bottle is re-designed in considering the problems faced
by the users. Many of the students who live alone and cook by themselves are facing difficulties why using the product,
difficulty such as holding the bottle, dispensing the product from one container to other. Thus solving packing issues the
students who are living by themselves or/ who cook by themselves and mothers who face issue while handling the same

is one vital aspect considered.
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Amd on they wenl, "Ll the job was guile done, and
the shoes stood ready for use apon the Lable, This
was long before davbhreak, and then they bustled

AWHY S U Kk as lighining. The ne xt dav the wil

saicd to the shoemaker, “These Ut wighis havi
made us rich, and we ought to be thankful to them
and do them a good Curn of we ean. | am guile
00Ty Lo see them run aboul as Lhey do, and
indeed. it is not very decent, for they have nothing
Tt ) their backs to KEeep off the eold, 1'0L (&l von
whatl—I1 will make each of them a shird, coal, walsl
coat and pair of pantaloons, and you make each of
Lhem & lnlidle pauir il shaoeesThe Lhoae |_'|'|I'.|'I-I'l| i Th
godsld coldtiler very mmich, andd one evenimE, when all
the things were ready, they laid them on the table,
imstead of the work that they used to cut owt, and
then went and hid themselves, to walch whatl the
litthe elves would do
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Society

Lets Share the Love for Cinema

Branding
Communication



Popcorn Society

| et’s share the love for Cinema.



The brand offers a unique platform that connects all the streaming services and helps you
find movies from all platforms and also allows you to sync & watch movies with anyone
globally. One can also write, share and read reviews, create and share lists with people, keep
track of what films they’'ve watched and what they felt while watching it.

The primary aim of the app is to provide people with a platform to form communities to dis-
cuss aspects related to cinema and keep a track of what films they and their friends have
watched, also share their views for the same.



Communication Need & Strategy Best Means/

for Communication els & Effect

Target Audience

Key Message

18 to 24 Year Olds

25 to 40 Year Olds
[Adult]

40 to 60 Year Olds
[Middle-Aged]

60 Above [Elderly]

o Having difficulty in
finding people to
discuss specific
aspects related to
cinema.

o Having difficulty in
finding people to
discuss films with.

o Difficulty in keeping a
track of Movies.

o Difficulty in keeping a
track of Movies.

Global Connection
Tap into the
Curiosity.

Escape from
Reality.

Global Connection.
Tap into the
Curiosity.

™ Nostalgic [ lets be
young again,
Memories]
Escape from
Reality.
Tap into the
Curiosity.

Nostalgic.
Tap into the
Curiosity.

Social Media
Posts.
Pop-Up Ads

Saocial Media
Posts.
Posters and
Campaigns.

Billboards

o Social Media

Posts.
Radio

o TVC

Use of catchy

phrases in regional

language.

o Billboards
o Social Media

Posts.

o Radio

™G

Find new
friends and
connections.

Expand your
Network

Lets be young
again.

Connecting
people both on
and off screen.

They download
our app.

People buy our
app subscription.

Film lovers will
get connected
globally and will
have a lot of
exposure.

People will start
keeping track of
their movies and
will be able to
give out their
opinions on films.

People will start
recognizing artist
and their initial
work.




SHOLAY

POPCORN SOCIETY
L

BADE BADE CINEMA PE AlsI

CHOTI cHOTI CHAT HOTI
REHTIHAI

TN
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POPCORN SOCIETY

HERA PHERI

=

POPCORN
SOCIETY

SHERLOCK
HOLMES

v

The end?

POPCORN SOCIETY
v




SHOLAY

POPCORN SOCIETY

POPCORN SOCIETY
a

HERA PHERI

=

POPCORN
SOCIETY

Society

BADE BADE CINEMA PE AIsI

CHOTI CHOTI CHAT HOTI
REHTI HAI

TN

SHERLOCK
HOLMES

The end?

POPCORN SOCIETY
a
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Character Board AR M U N N

Meaning: Warrior
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Sketches
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