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LOGO
DESIGN

Sanghavi Realty Is a construction firm of this century.
They were looking for a modern and sophisticated logo.
| chose Art deco theme for building their logo.

We started with making seperate mood boards for
theme, colour scheme and typeface inspiration. The
spine of the logo was based on the Golden Spiral.
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Simplicity is
the ultimate
sophistication.
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1

Design is so
Publication graphic design. It is mostly focused on publishing m y
D00KS, magazines, newspapers. S I m p I e y th at S

n the duration of this course we worked on layouts, cover and

additional graphics that are suitable for the content they Why it is So
represent and convey the story and tone of voice of the
complicated

publication.

The students had to select any form of publication,

| chose the Fjord document and redeveloped it into a digital
- Paul Rand
book (e-book).
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Customers

martphone-makers
— where a similar

bank than payment
ike Apple Pay or

WPr8nsferWigk or Revolut for
international currency transfer,
or a social platform where their
friends are. /
“We face al itable world
finstantyinvisible and free
S, which spells trouble
Danks that don’t want to be
gated to the plumbing of

insane

Photo by Jack Sparrow

\
payments,” says Gareth Wil
head of Accenture’s global

M-Pesa is a telecom-base

banking service for the

unbanked developed in K |

now being used from Albal

to Afghanistan, and is one @

a host of new, non-traditional
banking serviceg! Customers

top up their balanges at a corneg
store, protect ifwi?fh apin, and
make payments to anyone set

up to receive them —all withouta
bank account, justa cell phone *
and a contract with their g@lecom
service providerfApplei€ard is
a new kind of opedit €ard with
accompanying softWare that
connects to an iPhone user’s

In business, Marc Benioff, CEO of
Salesforce, uses his company's Al
product, Einstein, in board meetings to
enable the team to dynamically explore
data as they plan. “The truth is that
business has become too complex and
is moving too rapidly for boards and
CEOs to make good decisions without
intelligent systems,” according MIT
Sloan researchers.

While Al is helping us understand
business, design is helping us
understand Al. A critical factor as,
across industries, more and more
business decisions are being managed
by algorithms. Some organizations are
already researching ways to tackle
bias issues. For example, Accenture’s
algorithmic fairness tool uses ML to
detect potentially biased training data
and suggest ways to adjust for it.

ilndependent research groups like
Share Lab conduct data investigations
into themes including internet privacy,
transparency and the sustainability

of online platforms to clarify the role

of data in the digital economy. By
designing interfaces that make the
logic of Al visible and open to human
direction, and by mapping out the
relationships between systems, we can
enhance people’s trust in them.
Thirdly, and possibly where the value
created will be the greatest, we can
expect to see a rapid change of focus
within Al development to more complex
activities like simulation, decision
support and especially innovation.
Some organizations are already

using Al to speed up the design and
innovation of new products, services,
and even entire business models.
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What’s next?

In our Fjord Trends 2018, we
predicted The ethics economy,
which was about organizations
increasingly taking a political stance
on issues of general concern
affecting their business. Our point
was that businesses could no
longer get by simply with corporate
social responsibility. In further
developments to that point, we're
now seeing organizations reach
beyond ethics and even political
involvement to ask: how do you
include other motivating measures
of growth in your operating
mentality and still run a dynamic
and successful organization? Of
course, capitalism without infinite
growth is a huge mental challenge
but it isn’'t impossible. Imagine that
we value as an everyday objective
employees growing their abilities

and increasing their future job
prospects. As an employee, the
value proposition of a company
would be that you would grow
as a person in many dimensions
(and this would be measured).
How attractive would that be to
recruits? Imagine that companies
were also evaluated on growing
stronger ties to the community in
which they work.

Or that a company’s prosperity
was no longer measured on its
own, but as a part of customer
or natural ecosystems. New
definitions of growth will lead
naturally to new thinking in
meaning and metrics, which
might include personal growth
performance measures like
learning, happiness, communal
longevity or good health.

We face an inevitable world of instant,
invisible and free payments, which spells
trouble for banks that don’t want to be
relegated to the plumbing of payments.”
— Gareth Wilson, head of Accenture’s
global payments team

Wallet app and can pop up as a
default option whenever they use
Apple Pay.

Its features help people better monitor
their finances, enhance the Apple Pay
experience and embed people more
deeply into the Apple brand so it's
less tempting/more difficult to switch
to a competing smartphone provider.
UK-based Monzo and Australia’s
Xinja and 86 400 are a new breed

of neobank innovating ways to help
customers better manage their money
and they’re growing, fast. Monese
enables people to open GBP and EUR

accounts as one, using their mobile
without any need for proof of address,
and Sweden'’s Klarna allows people
to buy now, pay later. Others are
exploring the future of new digital
currencies. In west Africa, 15
countries recently agreed to adopt

a single cryptocurrency, called Eco,
in 2020. In China, the government
plans to launch its own, state-backed
cryptocurrency next year. Meanwhile,
Facebook is working on its own
global cryptocurrency, Libra, and just
announced Facebook Pay.

The truth is that business has become too complex
and is moving too rapidly for boards and CEOs to
make good decisions without intelligent systems.”
— MIT Sloan researchers

Finch is a new architectural tool that
automatically reflows the fittings within
rooms when dimensions of a building
are adjusted, potentially allowing
senior architects to set up design
systems that can adapt to different
contexts. Designer Philippe Starck
has been collaborating with Kartell to
create the first chair designed through
human/Al collaboration. MakerSights
is a decision engine used by Levi’s,
Madewell and Allbirds that determines
which styles will be winners and
losers, narrowing the gap between
what brands think customers want and
what they do want. Start-up, Klydo,
applies Al to help strategy teams
identify, prioritize and gain approval for
innovation opportunities. In health and
life sciences, Nuritas uses Al to help
discover new bioactive ingredients —
one of which speeds up post-training
recovery by reducing inflammation.
Skincare start-up Atolla’s Skin Health
System gives people testing kits that
measure the exact characteristics of
their skin then sends them face serum
calibrated to their individual needs.
US-based Freenome is using Al to turn
hidden genome patterns into tools for
early detection and better treatment of
cancer. Many of these examples use

parametric design a process where
people set the goals, constraints and
processes for a specific problem, and
Al accelerates the discovery of an
optimal solution. However, parametric
design relies heavily on complete
information unlike humans, who can
infer missing pieces of a puzzle they
can't yet see. Neuro-evolution is an
approach where researchers set the
goals to be achieved and the Al must
figure out how to achieve them.

The ability to solve problems with
incomplete information is a big step
toward making Al applicable to real
business challenges. AlphaStar, (Al
developed by DeepMind that can beat
professionals at complex video game
StarCraft Il), is a powerful example:
despite starting with incomplete
information, it explored the world to
create a diversity of strategies for
winning the game. Al and people view
the world very differently, and if we
harness Al for innovation, we could
generate ideas we'd never dream of
ourselves. Coupling this radical novelty
with human social awareness has the
potential to solve problems of a scale
and complexity as yet unimaginable.
It's not a race against machines, but
with machines.
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Reimagine how to
design Al for the human
intelligence around it to
step to the next level of
value creation.
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Trend 6

DIGITAL DOUBLES

Digital twins like 3D and data models are established tools in
manufacturing and industry. Now, they’re getting personal,
and the race is on to create virtual manifestations of ourselves.
At first, they’ll offer personalized entertainment opportunities.
Soon after, they’ll combine with other agentive services.
Eventually, they’ll become a virtual home for all our data

over which we'll have control (at least in theory). As a basic
requirement, brands and public services must learn to design
for our new digital doubles the few that learn how to create
them will be the biggest winners.
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Digitization
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Think

Say

Talk about Al in simple terms according to what
it can do (see, hear, recommend) rather than

technical descriptions, like “computer vision”.

Do
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Q. What’s going on?

The aggregation of some personal
information centrally is not a new idea:
Microsoft's .NET My Services was an
attempt in 2001 to allow access to
contacts, calendar and email which
never fully materialized due to privacy
and anti-competitive concerns.
Google’s suite of products based

on Gmail is arguably an up-to-date
realization of this. What’s coming next,
however, goes way beyond a central
access point for static data, because
it unleashes the power of metaphor in
our understanding of what’s possible,
which in turn will inspire acceptance
of innovative services. In essence

a digital double of me is easy to
understand. Now we need to make

it useful, secure and easy to interact
with. Right now, we think of a digital
twin as a virtual model of a physical
process, product or service. The
pairing of virtual and physical allows

data analysis and systems monitoring
that make it possible to head off
problems before they happen. As they
can self-optimize over the course of a
product or system’s life cycle, they're
increasingly being used by a diverse
array of organizations and industries
as virtual prototypes or test beds. For
instance, UK start-up SenSat uses
Artificial Intelligence to digitize real-
world places for infrastructure projects,
and recently attracted multimillion-
dollar investment from Chinese
multinational conglomerate Tencent.
Gartner recently predicted that half

of large industrial companies will use
digital twin technologies by 2021, and
according to Juniper Research, digital
twin revenues will rise from US$9.8
billion this year to US$13 billion in
2023. Grand View Research predicts
the global digital twin market will reach
US$26.07 billion by 2025.
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What’s next?

Personalized content,
advertising and experiences
now familiar in the digital
world will soon become
mainstream in physical
environments. In our 2018
Computers have eyes trend,
we highlighted computers’
growing ability to “read”
images thanks to Artificial
Intelligence and Machine
Learning, and the digitization
of physical spaces was

at the heart of our 2019
trend Space odyssey.

Now, Walking barcodes will
present new opportunities for
space design as the further
merging of our digital and
physical selves changes how
we interact with the world
around us.

5G has the potential to

allow endless scope to
connect things people,
sensors, machines in new
and creative ways. Living
services sophisticated,
contextually aware, digital
services will move from the
digital world into the physical
world. The Internet of Bodies
will be added to the Internet
of Things, facilitating new
business models such as
bundling and more

effective advertising. It will
supercharge businesses

to work in real time, and it
will transform industries for
example, annual mobile
media revenues are
predicted to double in the
next ten years to US$420
billion. Brain-computer
interfaces and other devices
that blur the lines between
mind and machine also have
extraordinary potential.
Publicly available video
offers rich research material
for the design of new
services — body language

as a passive source for Al
diagnosis, for example, or
digital phenotyping, (the
study of health dynamics
using passive social media or
smartphone data). However,
it also represents a privacy
and ethical minefield:
significant challenges lie in
managing privacy concerns
and consent, and dealing
with biased or poorly
functioning systems. For
instance, a system designed
to block intoxicated people
might mistakenly block those
with disabilities that affect
their balance or gait.
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The objective of this project is to design an enticing packaging
for fresh berries grown and sold in India keeping the produce
safe and fresh.

't should be easy to use which means reduction in usage of
other elements such as seperate vessel for washing and bowl
for eating; transportation, sustainablility and maintaining the

shelf life If not increase 1t are few other things to be kept in mind.

1

Design is not just
what it looks like
& feels like. Design

IS how It works.

- Steve Jobs



In the course of packaging design we started with
opportunity identification and ideation for form
and structure of the packaging. The process also
included brainstorming concepts for the form and
structure of the packaging which facilitates better
usage/ storage/ transportation/ protection/
dispensing etc of the packaged item.

There Is a significant increase In consumption of
fresh food especially vegetarian food. But the
packaging causes a hole in environment as it Is
not sustainable also sometimes harms the quality
of soft fruits like berries. Creating a suitable
packaging for it shall reduce the wastage and help
In Increasing It's sales.

Kareena Patel Portfolio Logo Design 01



RINSE & MUNCH

Improvised box of berries

The course of packaging design was about learning
the basics of developing a packaging for an exisiting
product from scratch. It started with improvising the
exisiting form or ideating a new form and ended with
final prototyping of the packaging.

Here Is the Improvised packaging of a universally
used berry box.

Y 4

- Specific functions

The packaging has a mesh on the top
which serves the purpose of straining the
water out thus enabling the buyer to wash
the berries in the same container and
eating them fresh and clean.

In addition, before reaching out to the
mesh layer, the label cover serves as an
active packaging which will open up in the
opposite direction. One shall break the
semi-cirlces on the sides with punched
cavities for a better grip and use it has a
handle while straining water.

- About the label

The concept of the product is that the berries
are grown and sold in India, thus justifying the
indian graphic style on the packaging. The
information is written in Hindi and Latin both.
Each label has a motif of the berry illustrated
in the art form of it's place of origin, signyfing
the area it comes from.

- Material

The material used for the box is PET plastic which is
usually used for this type of fresh fruit packaging, the
external label is of a thicker grade opaque white
plastic and the label will be a vinyl sticker.

For a environmentally friendly approach, this exactly
same packaging can be made of bio-plastic, Hemp
plastic in particular.




The current pandemic era has ushered an
iImmediate need for products and services to
go digital. The project is to first identify
aspects in life where a design intervention
can prove meaningful in the pandemic era
and find potential gaps where a digital
service/product can be introduced.

1

Design is not
a thing you do.
It’s a way of life.

- Alan Fletcher
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Advised precautions

- Avoid visiting the place since it is crowded.
- Wear mask and carry a pocket sanitizer.
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to be taken in that particular location, suggested safe places
(alternate options), pandemic rule book, Covid 19 updates, filters
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Kareena Patel

THANK YOU!

Get In touch:

Phone: +91 9913645261
Email: kareena409@gmail.com

LinkedIn: Kareena Patel
Behance: KAREENA PATEL
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